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Products A

51 new models
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Model efficiency

NISSAN 180

FYO3-FYO5

New Cars 3 -l

<New body type>

Start of Production 4 4

<3 of new models
by production sites>

Model Efficiency 5[]'(
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Technology B B

Nissan of technology

Nissan PURE DRIVE HYBRID New XTRONIC CVT

FY16

Around View  Back-up Collision
Monitor (AVM) Intervention (BCI)

nissan K

ECO Pedal

Product lineup enhancement A
Global Growth Models

Altima Teana QASHOQAI
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Product lineup enhancement ﬂéﬁé

Widen the portfolio

1 Uvehicles in
71 markets

INFINITI.
Infiniti JX
ﬁ"'"
4 vehicles in markets
1 U i Infiniti EV

FY99 FY1 0 FY16
Maril:-;t;:vel 1[][]
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Product lineup enhancement v fi

10% market share in China

INFIRITE
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Product lineup enhancement ﬂ

Expand V-platform range

= ) 1M 3

Y10 130K units Fv16 more than 1M units

Localized supply base minimum 90%

China
India* * Thailand Me:(h

NISSAN

Product lineup enhancement B

Longstanding presence in commercial vehicles




Product lineup enhancement o

Taxi

LOT

NISSAN

b Pillars %
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Pillar 1: Brand power
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Pillar 1: Brand power 20 5
Nissan LEAF
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Pillar 2: Sales power A

- Dealer network to satisfy customer needs

B Geographic coverage
B Service capacity

B Customer loyalty
B Dealer performance

N I S SAN www.nissan-global.com

Pillar 2: Sales power 20 5

%Bfand-powef-supports-sales-pewefﬁ

The leading Become the largest
Japanese brand volume Asian brand
in China, Russia and in Europe by FY16

Mexico

o I@I > --I@I

Boost sales power
in Japan, the U.S. and
ASEAN 5*

*Indonesia, Thailand, Malaysia, Philippines and Vietham

NISSAN 2 www.nissan-global.com




Pillar 3: Enhancing quality B e
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Pillar 4: Zero-emission leadership 3

www.nissan-global.com




Pillar 4: Zero-emission leadership 5
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Pillar 4: Zero-emission leadership 3
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Pillar 4: Zero-emission leadership 5

Emission Power Source Umbrella Concept

Xtronic CVT

Low COz | Petrol W e e ViR Hybrid
{Low=tuel Consu mption) Djeset Clean Diesel

Idling Stop
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Pillar 3: Business expansion B
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Sales (thousand units)

FY99 FY10 FY16
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Pillar : Business expansion

R
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Global TIV evolution
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(million units)
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Actual
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Pillar : Business expansion

#

Segment and market growth

Expansion of Infiniti business

Expansion of LCV business

Increase presence in Brazil, India, Russia

Increase presence in the next wave of emerging
markets such as the ASEAN 5

NISSAN g
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Pillar 5: Business expansion 5

~~ Global TIV evolution

| M Emerging markets " Mature markets 3

40y~ |I |
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FYO7 FYO8 FY09 FY10 FY11 FY12 FY13 FY04 FY15 FY16
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Pillar : Business expansion %

Current market share: 6.2%

Increase manufacturing capacity to achieve future growth
Expand and strengthen retail network
Target: 10% market share

NISSAN
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Pillar 5: Business expansion 5

B Current market share: 23.1%
B [nvest to expand manufacturing capac
B Retain number one market share
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Pillar 9: Business expansion A
Current market share: 1.2%

O

B Build a new plant in Brazil; capacity 200k units as 1st step
B Expand retail network

L

Target: minimum 5% market share

NISSAN
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Pillar 5: Business expansion 5

N I S SAN : www.nissan-global.com

B Add 5 new models built in Chenna
B Grow retail network
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Pillar 5: Business expansion 5

- ASEAN5

Current market share: 6% in ASEAN 5

Industrial base and export hub in Thailand

Increase capacity in Indonesia from 50k units to 100k
Target: 15% market share in ASEAN 5
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Pillar 9: Business expansion A
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Pillar 6 Cost leadership A

Heduee-tetaimst-bviﬁ%-eadq-yeaH

Monozukuri enhancement

Vehicle Sales
shipping (Dealer)
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Japan production and LGC sourcing o

‘ EGEUCG ien Eenomlnaieﬁ COS‘ \

* Increase LCC parts usage
= Enhance manufacturing localization overseas

(billion yen) * Increase engineering development in LCCs vs Revdb

* Yen cost exposure 30%

1,600 1,
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Alliance and established partnerships o s

DAIMLER [Daimler (W (») o o
@ Dongfeng O O
m@,,___ Ashok Leyland O O

== Mitsubish O O O
AvioVAZ O

© Current business ) Future business
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Alliance and established partnerships B 58

DAIMLER

DONG FENG k
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Main assumptions 2

FY10 FY11 FY12 FY13 FY16

JPY / USD 85.7 8[].[] 85,0 85.0 85.[]

FOREX

JPY / EUR 1 1 3.1 1 1 5.[] 1 20,[] 1 20.[] 1 2[].0

sl | | | X

* Single year impact

NISSAN

CAPEX and R&D )

(million units)

12.0% 1 0.8%

(0.0 10.0% 0.3% 38

8.2% 8.1y

8.0%

600 GAPEX

Turnover ratio (%)

4.0%
200 R&D

0.0% /
FYO7 FYO08 FY09 FY10 FY11 FY13
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OP margin evolution Ad Ba

‘ EOS! reEucilon oilseis ||xe§ COSES INncreases anE exierna' |aclors \

External I_-.' 8'[]%

Cost Factors Fixed costs :
: reduction (RawhlrESerlal increases
B .l Cost reduction offsets increase in
' % fixed costs and external factors
Volume
increase
Current Target
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~Nissan’s dividend policy

B Enhance shareholder returns through profitable, sustainable
business growth and maintaining a strong balance sheet

Shareholder return policy B b

fargeting a minimum 25%

c
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