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Unveiling New Electric Vehicles
Electric vehicles (EVs) that run on a battery-powered motor are one type of zero-emission vehicle,
emitting no CO2 during operation. At Nissan, we sold our first electric car in 1947 and we have been
actively developing and marketing electric cars since the 1960s. Using this wealth of experience, we
unveiled the Nissan LEAF, an all-electric zero-emission vehicle with an on-board lithium-ion battery, on
August 2, 2009. Sales will commence in December 2010 in Japan, the United States and some
European countries. In 2012 we will commence large-scale global sales of the vehicle. We also
unveiled the Land Glider, an urban EV concept car, at the 41st Tokyo Motor Show in October 2009.

High-Power Lithium-Ion Battery
From a very early stage, Nissan has been committed to the development of motors, batteries and
inverters, which are the core technologies of electric-powered vehicles. In 2007, Nissan founded
the joint-venture company Automotive Energy Supply Corporation (AESC) with NEC Corp. and NEC
Tokin Corp., which manufacture and supply compact lithium-ion batteries. Tests of a high-power
lithium-ion battery destined for automobiles began in July 2009. The laminated lithium-ion battery
produced by AESC has roughly twice the energy density of conventional cylindrical batteries. The
new battery will be used in Nissan’s electric and hybrid vehicles released in the United States and
Japan in fiscal 2010, and AESC is looking at marketing the batteries to other companies as well.

Partnerships with Different Countries

026

Increasing the use of zero-emission vehicles is
something no single company can do on its
own. The wide adoption of these vehicles
requires that they be economical to use and
that the societal infrastructure be in place to
support their use. As of June 2010, the
Renault-Nissan Alliance has entered into some
60 partnerships promoting zero-emission
vehicles. Overseas we are working with
Australia, Brazil, Canada, China, France, Ireland,
Israel, Italy, Mexico, the Principality of Monaco,
New Zealand, Portugal, Singapore, Spain,
Switzerland and the United Kingdom to
promote the introduction of zero-emission
vehicles. In Japan we have formed
partnerships and business tie-ups with Kanagawa Prefecture and Yokohama City, as well as
Miyazaki Prefecture, Kitakyushu City, Saitama City and the All Japan Ryokan Association, an
industry group for ryokan, or Japanese-style inns. In the United States, we are in talks with state
governments in Tennessee, Oregon, California, Arizona, Washington, North Carolina, Texas, Florida
and Massachusetts regarding similar partnerships for promoting zero-emission mobility and
creating the required infrastructure.
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