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Nissan’s Business Activities
and the Environment

A Symbiosis of People, Vehicles and Nature

Nissan’s vision of an ideal society is well represented by our environmental philosophy,
“a Symbiosis of People, Vehicles and Nature.” Since adopting this philosophy in 1992, we
have worked hard to make it a reality, constantly assessing in what ways our vehicles and
corporate activities impact the global environment while making every effort to address
such issues as required. We will continue to make proactive efforts, working with society
to create a brighter future for our planet and generations to come.

.+ Toward a Sustainable Mobility Society “

In 2008, which marked the beginning of the first commitment period of the Kyoto Protocol,
discussions in the international community over a post-Kyoto framework intensified while public
awareness of environmental issues also increased. Meanwhile, the impact of the financial crisis in
the United States spread quickly around the world, shaking the foundations of the global economy.
The international community must find a way to dampen the repercussions of the economic crisis in
the short term while at the same time addressing long-term environmental issues. Movement in this
direction can already been seen in the environmental and energy policies adopted by the new
administration of U.S. President Barack Obama.

Maintaining balance in overcoming the economic crisis and pursuing environmental measures is
also a major challenge for businesses. It is not simply a matter of waiting for these challenges to
pass; companies must overcome them with a vision for the future, creating new value while
maintaining and strengthening their competitive edge with advanced environmental technologies.
At Nissan, we are making sincere and proactive efforts toward further innovations based on our
medium-term environmental action plan, Nissan Green Program 2010, to realize a sustainable
mobility society in which people and vehicles coexist with nature.
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.+ Addressing Environmental Issues for a Better Future -

Motor vehicles are built using a quantity of resources and are primarily powered by fossil fuels such
as gasoline and diesel. As a global automaker, Nissan takes active steps to identify the direct and
indirect impacts of its business on the environment and subsequently minimize them. Furthermore,
our ultimate goal is to reduce the environmental impact caused by our operations and Nissan
vehicles throughout their lifecycle to a level that can be absorbed naturally by the Earth, leaving as
small a footprint on the planet as possible.

Nissan desires to be a “sincere eco-innovator.” We show that we are sincere by taking a proactive
stance toward addressing environmental challenges and reducing the real-world environmental
impact. We believe that being an eco-innovator means providing our customers with optimal value in
the form of innovative products, technologies and services as contributions to a sustainable mobility
society.

At Nissan, we believe that we can contribute to sustainable development through our
environmental initiatives. The exhaust emission levels of the cleanest vehicle today are under
17100 or even 1/250 of the levels defined in regulations in the early 1970s, and we have set
ourselves the ultimate goal of reducing this amount to a level matching that of the clean air of the
atmosphere. Moreover, in line with our medium-term business plan, Nissan GT 2012, we are
moving ahead with research and development of more environmentally friendly automobiles with
the aim of becoming a leader in zero-emission vehicles.

Nissan is actively working to contribute to the protection of the global environment through
sustainable mobility to achieve “a Symbiosis of People, Vehicles and Nature.”

+» Nissan’s Three Key Issues “

After considering the impact of various environmental issues, including climate change, the burden
placed on the ecosystem and humans by environment-impacting substances, and mineral and
water resources, Nissan defined three key issues to be tackled: reducing CO2 emissions, reducing
other emissions (to protect the air, water and soil) and recycling resources. We are working to
achieve specific goals in each of these areas in order to minimize the impact of Nissan's motor
vehicles and business activities on the environment.

We feel that these issues can be resolved in a sustainable way only by offering customers the
right products at the right time and right cost. Reduction of CO. emissions, which Nissan considers
one of its top priorities, is being advanced companywide under a “QCT-C” framework that adds the
component of CO:2 to the traditional management indices of quality, cost and time.
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.+ Becoming a Leader in Zero-Emission Vehicles -

Our medium-term business plan Nissan GT 2012, which started in fiscal 2008, outlines our goal to
become a leader in zero-emission vehicles. In pursuit of this goal, Nissan intends to ramp up efforts
toward development and popularization of electric automobiles.

We are also implementing our medium-term environmental action plan, Nissan Green Program
2010, which we launched in December 2006 as a means to help the company as a whole achieve
key environmental targets and establish needed frameworks by 2010. We achieved a number of
successes in this pursuit in fiscal 2008, including the introduction to the Japanese market of the
new X-TRAIL 20GT, equipped with a new clean diesel engine, and the establishment of
partnerships with national and local governments around the world for the promotion of electric
vehicles.

An “Eco First” Industry Leader

In recognition of Nissan's environmental commitments, including the company’s pledge
to achieve a 100% rate of resource recovery and comprehensive reduction of CO»
emissions and its aim to become an industry leader in producing zero-emission vehicles,
Japan’s Ministry of the Environment in July 2008 endorsed Nissan as an “Eco First”
company under a program that helps businesses become eco-sustainable. In line with
the terms of the “Eco First” program and Nissan’s program commitments, provided to the
Minister of the Environment at the time of accreditation, the company will systematically
report to the ministry on the progress and results of its environmental initiatives and
regularly disclose such information publicly. Nissan is working to further strengthen its
environmental measures as an environmental leader in the automotive industry.

<
N\~

NISSAN
GREEN PROGRAM

AN http://www.nissan-global.com/
{ii} . EN/ENVIRONMENT/
N

GREENPROGRAM_2010/

Please see our website for more
information on Nissan Green Program
2010.

ECO

Nissan was proud to receive recognition as
an “Eco First” company in summer 2008.


http://www.nissan-global.com/EN/ENVIRONMENT/GREENPROGRAM_2010/
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_ Protecting the Environment

Environmental Management

A Global Approach to Managing
Environmental Challenges

Nissan has identified three major environmental issues that should be addressed:
reducing CO: emissions; protecting the air, water and soil; and recycling resources. To
make progress in these areas, we believe a management system is needed that achieves
maximum results by organically linking divisions engaged in product and technical
development, production, distribution, marketing and sales. We are building a global
environmental management framework to steadily promote a wide range of efforts. Based
on this system, targets and action plans are set in all areas of activity to promote
consistent activities.

«¢  Our Framework for Global Environment Management

Stakeholders

Communication
Three Key Issues

Reducing CO2 Emissions
Products Manufacturing Marketing
Protecting Air, Water, Soil & & &
Technology Logistics Sales
Recycling Resources

Nissan Global Environment Management

Sincere Eco-Innovator

+ Our Global Environment Management “

Nissan has created the organizational system shown on the following page to clarify areas of
activity, with the aim of promoting environmental management worldwide. Our Global Environment
Management Committee (G-EMC), headed by Nissan’s chief operating officer, decides overall
policies and the proposals to be put before the Executive Committee. The Global Environmental
Planning Office, established in 2007, determines which proposals will be forwarded to the G-EMC




Nissan and assigns specific actions to each division. It is also responsible for the efficient management
Sustainability Report and operation of progress based on PDCA—the cycle of planning, doing, checking and acting.
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In addition to operating these internal organizations, we gather the ideas of leading figures and

Protecting the Air, Water institutes at our Environmental Advisory Meetings, using them to grasp the opinions of our

el o stakeholders and to scrutinize our goals and activities. We seek to further enhance our activities by
_ _ learning about the trends of socially responsible investment (SRI) funds and assessments from
Toward Sustainable Recycling 059 rating oraanizations.
of Resources gorg
Reslponding to Various 058
Sz el e »+ Companywide Management of Environmental Issues °t
Improving Safety 080 To promote efforts in this field we are introducing environmental management systems in all
Enhancing Value for 074 companies ih the global Nissan Group, including productipn sites, sales cqmpanies and affiliates.
Stakeholders We are working to apply ISO 14001 standards at our main global production plants and R&D
centers; today 17 of 18 production sites, including those of both Nissan and its consolidated
Corporate Governance 112 manufacturing affiliates, have obtained ISO 14001 certification. Our policy is to extend
environmental management systems with these same criteria to regions in which we are newly
Our Views 122 expanding.
In addition to undergoing audits by third-party organizations, each year Nissan carries out its own
Business Overview 126 internal audits of its environmental systems and environmental performance. These are to check
whether our environmental management systems are functioning properly and to confirm that our
Third-Party Evaluation 130

various organizations are implementing measures on an ongoing basis in line with our
environmental policy.

In Japan we have introduced the Nissan Green Shop certification system, an original Nissan
approach to environmental management based on ISO 14001 certification. As of the end of March



Nissan 2009, some 3,300 dealership outlets of 181 sales companies, including parts and forklift dealers,
Sustainability Report have been certified under the system. This ongoing approach is maintained through internal audits
conducted by the sales companies themselves every six months, in addition to regular annual
reviews and certification renewal audits carried out every three years by Nissan headquarters.

Introduction 001
CEO Statement 002 = The Nissan Green Procurement Guidelines "
Nissan's Approach to CSR 005 The Nissan and Renault purchasing divisions have laid out their approach to dealing with
suppliers—our business partners—in The Renault-Nissan Purchasing Way. Nissan’s supply-chain
Protecting the Environment 022 management is conducted based on this philosophy.
In April 2008 we issued the Nissan Green Procurement Guidelines as standards for the
COO Message . \ . . .
ity il 023 enwronmgntgl efforts of our au‘Fomobl!e parts and materials sgppllers, and we are now expandlnlg
these guidelines globally. We will continue to work together with our suppliers worldwide to realize
Nissan's Business Activities 094 Nissan's environmental philosophy of “a Symbiosis of People, Vehicles and Nature.”
and the Environment
K3 Environmental Management 027 . . . . . . rrny . http://www.nissan-global.com/
9 » Enhancing Communication with Stakeholders - *  EN/ENVIRONMENT/
Reducing CO: 032 ) o ) L T T
Nissan creates a range of opportunities to communicate with stakeholders. We take what we learn Publicaﬂonst a‘nd other data on S
. . . o . . nvironmen m r r
Protecting the Air, Water e through this communication and reflect it in our operations to increase the value of the company it
e and build relationships of trust. An example of this is the Environmental Advisory Meetings we hold
_ _ each year for discussions between Nissan executives and leading experts in the environmental
Toward Sustainable Recycling . . . . . . .
of Resources 052 field. The things we learn in these discussions are used to evaluate the direction of our
environmental strategy, letting us change course where needed to achieve our environmental goals.
Responding to Various o The discussions also play an important role in management by providing external feedback on
Fnvironmentallssues Nissan’s corporate activities. We work to improve communication with our stakeholders through
_ various other means as well, including publishing the annual Sustainability Report and other
Improving Safety 060 . ) , . . . .
booklets or pamphlets describing our environmental efforts, disclosing information via our website,
Enhancing Value for 074 and holding exhibitions, test drives, environmental panel exhibits in our factory guest halls,
Stakeholders environmental facility tours and traveling environmental lectures with academia-industry
cooperation.
Corporate Governance 112
Our Views 199 + Dialogue with Outside Experts “
Business Overview 126 We hold our Environmental Advisory Meetings each year for discussions between Nissan
executives and experts who are global leaders in the environmental field. These meetings provide
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an opportunity for us to hear the specialists’ opinions on the direction and strategy for our
environmental efforts, which we can then evaluate for inclusion in our strategy going forward. At the
fourth annual meeting, held for two days starting on November 4, 2008, we outlined our progress in
Nissan Green Program 2010, our medium-term environmental action plan, and the environmental

The annual Environmental Advisory Meeting


http://www.nissan-global.com/EN/ENVIRONMENT/

