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Nissan ++ Our CSR Management Way “
Sustainability Report

The Nissan CSR Policy and Nine Key Areas

We have defined our approach to CSR management by establishing the Nissan CSR Policy and
nine key areas of focus for efforts in this field. In crafting this policy and these areas, we placed
emphasis on garnering feedback from a wide variety of sources, both within and outside the
company. Internal feedback was gathered from self-evaluation interviews of company directors and
CSR workshops attended by midlevel managers. For external feedback, Nissan looked to various
sources, including rating agencies operating in different global regions, media evaluations and
benchmarks compiled by other companies.
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= Ethical conduct, strong corporate governance with a high degree
of transparency and a clear focus on diversity are the foundation
for all our activities worldwide.
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Improving Safety

Enhancing Value for
Stakeholders

Corporate Governance

022 = We aim for the sustained profitable growth of the company, and
at the same time contribute proactively to the sustainable

060 development of mobility and society.

= We will listen to, and work with, our stakeholders around the
074 world and create trust, opportunity and long-term sustainable

value.

The Nissan CSR Policy contributes to the creation of value for all our

stakeholders in line with our Vision, Mission and Nissan Way.

Nissan aims to be fair and
impartial in pursuing its
business activities by
adhering to the law and
corporate rules.

Economic
Contribution

Nissan aims for

Nissan creates products
and services recognized
as being of world-class
quality.

Environment

Nissan seeks to reduce the

Nissan develops
innovative technology and
plays an active role in
safety promotion, making
the automobile society
safer for all.

Value Chain

Nissan promotes ethical,
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(For information on Nissan's Vision and Mission, see p.

|
Nissan CSR Policy

1; for the Nissan Way, see p. 113)

Nissan works to create a
trusted brand known for
its attention to people,
the environment and the
communities where we
do business.

Nissan aims to be an
attractive organization
where diverse human
resources can achieve
personal growth.

Nissan contributes to the
prosperity of people and
communities through
partnerships with NGOs.



Nissan In addition to establishing the CSR Policy and nine key areas, we have set up a CSR Steering
Sustainability Report Committee, composed of 30 midlevel managers of the sections involved with those areas, as a
means of managing developments in each field across the company.
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Nissan Nissan’s CSR Scorecard

Sustainability Report Throughout the year Nissan makes use of the CSR scorecard as a fundamental tool for monitoring
and reviewing our progress. The scorecard covers each of our nine key areas, presenting in column
(i) the values and management indices that Nissan relies on in its ongoing business activities and in

Introduction 001 column (i) the demands that society has of corporations. In column (ii), we list our values and
management indices that may play a stronger role in our mid- to long-term efforts to keep our
A 002 activities aligned with society’s wishes. In this way the scorecard’s horizontal axis represents the
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yields and reduce loss to pests. Vegetables grown in the nonhazardous, net-covered tunnels are
used mainly to feed schoolchildren, and local residents are employed to look after the crops. NSA
sets up Vegitunnels at 35 schools each year, helping to feed around 25,000 students.

« Contributions to Rural Schools

NSA is helping to improve the educational environment of the country’s schools. For the past 11
years, the company has been involved in the Rally to Read, a charity event that takes place every
May in seven of South Africa’s nine provinces. Companies involved in the rally donate reading and
writing materials. After the event has finished, these materials are left with rural schools, which use
them as writing practice notebooks and library books. Training materials are also provided to
educators to help them more effectively administer their schools.

++ Nissan’s Mobile Science Laboratory -

The Vuwani Maths and Science Resource Centre in South Africa’s Limpopo Province introduces
high school students to practical applications of these two subjects. NSA is working in partnership
with the center, providing a mobile science laboratory and financial donations to allow its facilities to
be brought directly to students in rural villages. Exposure to these resources helps students
improve their math and science grades and thus become eligible to enroll in university engineering
programs. The project is also expected to create a larger pool of potential entrants to the
automotive industry. The project benefits over 15 schools and 50,000 students each year.

»+ Support For Disaster Relief “

Two large-scale natural disasters struck the Asian continent in 2008, and in both cases Nissan
Motor Co. contributed support for emergency relief efforts. After Cyclone Nargis hit Myanmar in
early May, Nissan pledged ¥10 million to Japan Platform, a nonprofit organization engaged in relief
efforts. In the wake of the May 12 earthquake in China’s Sichuan Province, Nissan donated ¥15
million to support the activities of the Red Cross Society of China. In addition, Nissan’s joint-venture
partner in China, Dongfeng Motor Co,, Ltd,, donated 10 Qashqais for use in relief activities.

NSA has supported the Rally to Read for
more than a decade now.

NSA representatives present the keys to
the mobile laboratory vehicle.
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»» Fund-Raising Along the Silk Road -

The Nissan Ten-Year International Silk Road Walk is a fund-raising event that covers the whole
7,000 kilometers of the historic Silk Road over the course of a decade. Sponsored by Nissan China
Investment Co,, Ltd, this walk provides participants with the moving opportunity to experience for
themselves the wonders of China’s history and art as they travel through different regions, along

with fresh insight into China’s educational and environmental issues. The event includes fund- Fund-raising participants spend 10 years
L - . L . walking the 7,000 kilometers of the Silk
raising activities for elementary schools in some of China’s poorest regions. Road.

Nissan China Investment supports the Lifeline Express, a mobile, train-based medical clinic
offering free treatment to people in the poor regions of the Chinese interior. In 2006 the company
donated 100,000 yuan (about ¥1.4 million), and since 2007 it has made annual donations of
150,000 yuan (about ¥2.1 million). This help has been received with gratitude and official
recognition from the Chinese Ministry of Commerce and the Chinese Foundation for Lifeline
Express, which operate the mobile medical program.

Working Toward Mutual Learning and ~ Shapla Neer, the Citizens’ Committee in Japan for Overseas Support, is an NGO working
Hope to eliminate poverty in India, Bangladesh and Nepal. Our organization cooperates with
various Nissan activities, such as the Nissan-NPO Learning Scholarship Program
launched in 1998 and the collection of unusable postcards from Nissan offices, to
promote a lifestyle incorporating reuse. Daily life for people in South Asia is indescribably
difficult. Yet there is much that we can learn from these people’s lifestyles, such as zest
for life, family ties and concern for others. People in South Asia live in the same era and

Tetsuo Tsutsui have the same hopes as people in developed countries. With cooperation from Nissan,

gﬁcrelta’g/ General we want to share their thoughts with people in Japan through our programs. We all have
(C;Eeis,%egmmmee in Japan a duty to make the world a better place. | wish to join everyone in broadening our thinking
for Overseas Support) as to how we can accomplish this.
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4 Corporate Governance

Corporate Governance

Maintaining Trust Through Transparency

Enhancing corporate governance policies is essential for Nissan to fulfill its corporate
social responsibilities. We strive to make our CSR approach more effective by presenting
stakeholders with business goals and guidelines that clearly indicate management
responsibility, and by sharing information on our progress toward these goals as early as
possible. We would like to build a stronger relationship of trust with our stakeholders
based on full transparency in our business operations.

«+ THE NISSAN WAY o

» Developing a Distinctive Corporate Culture -

Nissan's strength as an automobile manufacturer comes from a corporate culture focused on
creating value while respecting cultural diversity. At the core of our corporate culture is the Nissan
Way. The principles embodied in the Nissan Way, which include a “cross-functional, cross-cultural’
business approach and a “commit and target” strategy, formed the foundation of our revival through
the Renault-Nissan Alliance. They remain the basis for our achievement of profitable, sustainable
growth into the future. The synergy of the Alliance has led to the development of a comprehensive
management philosophy and corporate culture in step with the age of borderless business.

+ Sustainable Corporate Growth Led by Individual Action “

The basis of the Nissan Way is a constant focus on the customer as the starting point for
increasing corporate performance while sustainably creating value for society. We outlined five
“mindsets” and five “actions” in our company guidelines as a means to achieving this goal. Since
fiscal 2006 we have made these guidelines available in eight languages (Japanese, English,
French, Chinese, German, Spanish, Dutch and Russian) for our employees worldwide. In addition to
upholding the Nissan Way, we also emphasize the idea that “the power comes from inside.” We

NISSAN WAY
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encourage employees to think about what they can do individually with the belief that their efforts
to overcome challenges are the driving force for Nissan’s growth.

“The power comes from inside”

The focus is the customer, the driving force is value creation and the measurement of success is profit.

Mindsets Actions

1. Cross-functional, Cross-cultural 1. Motivate
Be open and show empathy toward different views; How are you energizing yourself and others?
welcome diversity. 2. Commit and Target

2. Transparent Are you accountable and are you stretching enough
Be clear, be simple, no vagueness and no hiding. toward your potential?

3. Learner 3. Perform
Be passionate. Learn from every opportunity; Are you fully focused on delivering results?
create a learning company. 4. Measure

4. Frugal How do you assess performance?
Achieve maximum results with minimum resources. 5. Challenge

5. Competitive How are you driving continuous and competitive
No complacency, focus on competition progress across the company?

and continuous benchmarking.

INTERNAL CONTROL SYSTEMS AND COMPLIANCE

= Internal Control Systems for Fair, Transparent Business B

Nissan places high value on transparency, both internally and externally, in its corporate
management. We focus consistently on the implementation of efficient management for the
purpose of achieving clear and quantifiable commitments. In line with this principle, and in
accordance with Japan’s Company Law and its related regulations, the Board of Directors has
decided on the Internal Control Systems to pursue these goals and on its own basic policy. The
board continually monitors the implementation status of these systems and the policy, making
adjustments and improvements as necessary. One board member has also been assigned to
oversee the Internal Control Systems as a whole.

Nissan has adopted a system under which the Board of Statutory Auditors oversees the Board of
Directors. The Statutory Auditors attend board and other key meetings, and also carry out
interviews with board members to audit their activities. The Statutory Auditors regularly receive
reports on the results of inspections and plans for future audits from independent accounting
auditors, as well as exchange information to confirm these reports. The Statutory Auditors also
receive regular reports from the Japan Internal Audit Office, making use of this information for their
own audits.



Nissan .+ Nissan’s Internal Governance System
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:» A Legal Framework Supporting Ethical Business Activities -
Our Views 122
Nissan’s CSR approach is founded on compliance. We produced the Nissan Global Code of
Business Overview 126 Conduct in 2001, outlining a set of guidelines for all employees of the Nissan Group worldwide. In
addition, three regional Compliance Committees have been established as supports to a global
Third-Party Evaluation 130 system for preventing incidents of illegal and unethical behavior. The committees work together to

maintain and promote our high compliance standards.

«« FY2009 Global Compliance Committee Organization ., Global Code of Conduct for Nissan
7777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 *  Group

’ NML Board of Directors ‘ ffffffffffffff

Principle
Nissan shall consistently treat customers,
employees, shareholders, suppliers and communities
Global Compliance Officer with honesty, integrity, fairness and respect.

The following standards apply to all employees in
Nissan Group companies. Each member of the
companies is charged with the responsibility to uphold

‘ Global Compliance Committee }

Japan, Asia Pacific Americas Africa, Middle East, India, Europe ;
Management Committee Management Committee Management Committee and extend this Code of Conduct.
Global Code of Conduct
Japan, Asia Pacific Americas Africa, Middle East, India, Europe 1. Comply with All Laws and Rules
Compliance Committee Compliance Committee Compliance Committee 9. Avoid Conflicts of Interest
) . 3. Preserve Company Assets
M M n A compliance committee has been established in each . .
e ieiier G, L Comiines Comiiae . region under the governance of the global compliance 4. Be Impartial and Fair
™ ) N . Nissan Motor Co., Ltd. officer. The committees are responsible for discovering 5. Be Transparent and Accountable
Affiliated Companies Compliance Committee D""S'%"al Cgtrtnpllance compliance violations at an early stage through internal 6. Value Diversity and Provide Equal Opportunity
- . ommittee auditing or reports, for solving problems, and for maintaining 7. Be Environmentally Responsible
Dealers Compliance Committee and improving internal awareness of the Code of Conduct. 3

. Be Active; Report Violations
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»+ Promoting Compliance Globally “

As a means of fostering compliance awareness throughout the company, Nissan has established
groups and placed officers in charge of promoting compliance policy in each region where it
operates. We place special emphasis on education to ensure that all employees have a correct
understanding of the Code of Conduct and, as a result, make fair, transparent judgments in the
course of their duties.

To ensure full understanding of the code in Japan, all employees, including executives, take an e-
learning or video training course based on the Japanese version of the Nissan Code of Conduct—
“Our Promises,” instituted in April 2004—after which they sign an agreement to abide by it. We
revised the code in fiscal 2007 in response to legal amendments and retrained all employees to
further strengthen the spirit of compliance within the company.

Education programs to promote compliance are held regularly for all employees in North America,
and a set of universal guidelines has been drawn up for each country in Europe. Compliance-
related training is also being carried out in the General Overseas Markets based on guidelines that
take into account conditions in each of those countries. Moreover, all group-affiliated companies
have introduced their own codes based on the Nissan Code of Conduct.

Additionally, we have created sets of internal regulations covering the global prevention of insider
trading and the management of personal information. Nissan seeks to heighten awareness of
compliance companywide through such measures as well as various education and training programs.

:+ Our Stance Against Discrimination and Harassment -

ltem 6 of Nissan's Global Code of Conduct, “Value Diversity and Provide Equal Opportunity,” is our
requirement to accept, value and respect the diversity to be found among our employees, business
partners, customers and communities where we do business, and to reject discrimination and
harassment in all their forms, no matter how minor they may be. Nissan executives and employees
must respect the human rights of others, and may not discriminate against nor harass others based
on race, nationality, gender, religion, physical capability, age, place of origin or other reason; nor may
they allow such a situation to go unchecked if discovered. We also work to ensure that all employees,
both male and female, can work in an environment free from sexual and other forms of harassment.

 Internal Reporting System Facilitating Sound Business Practices -

Nissan employs the Easy Voice System to promote the spirit of compliance among employees and
facilitate sound business practices. This internal reporting mechanism allows employees to submit
opinions, questions or requests to the company. It has played an instrumental role in creating a self-
managed, compliance-oriented corporate culture. This system, which offers full protection to any
persons offering information in accordance with Japan’s Whistleblower Protection Act of April
2006, has been put in place in all Nissan Group companies in Japan.

NISSAN CODE
OF CONDUGT pia»

b

The Nissan Code of Conduct
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Nissan has established the Global Internal Audit function, an independent group under the direct
control of the Chief Operating Officer, to handle internal auditing tasks. Under the control of the
Introduction 001 Chief Internal Audit Officer, audit teams set up in each region carry out efficient, effective auditing
of Nissan'’s activities on a groupwide and global basis.

CEO Statement 002
Nissan's Approach to CSR 005 - The Nissan Approach to Risk Management "
Protecting the Environment 022 For Nissan, the term risk refers to any factor that may prevent the Nissan Group from reaching its
business objectives. By detecting risk as early as possible, examining it, planning the necessary
Improving Safety 060

measures to address it and implementing those measures, we work to minimize the incidence of

. risk and the damage caused should it arise. Risk management must be a real-world activity tied
Enhancing Value for

Sl alldlae 074 closely at all times to concrete measures. Based on its Global Risk Management Policy, Nissan
carries out activities on a comprehensive, groupwide basis.
= Corporate Governance 112 I In order to respond swiftly to changes in its business environment, Nissan has set up a

department focused on risk management, which carries out annual interviews of executives,
carefully investigating various potential risks and revising the company’s “risk map.” An executive-

e e level committee makes decisions on risk issues that must be handled at the corporate level and

Business Overview 126 designates “risk owners” to manage various risks. Under the leadership of these owners, the
company designs appropriate countermeasures. Finally, the board member in charge of internal

Third-Party Evaluation 130 controls oversight reports as needed to the Board of Directors on progress being made.

With respect to individual business risks, each division is responsible for taking the preventive
measures necessary to minimize the frequency of risk issues and their impact when they do arise
as part of its ordinary business activities. The divisions also prepare emergency measures to put in
place when risk factors do materialize. Nissan Group companies in Japan and around the world are
strengthening communication in order to share basic processes and tools for risk management, as
well as related information, throughout the group.

Activities and Issues in Risk Management
In fiscal 2008, Nissan implemented risk-management measures in such areas as:

1. Large-scale disaster countermeasures

In preparation for earthquakes and other major natural disasters, we have been carrying out seismic
retrofitting of structures and facilities on a consolidated basis. As part of our planning for the
prompt resumption of business following a disaster, we have also selected a number of key
products and production processes and identified the resources and alternative production
locations necessary to get them back on line as soon as possible.

In order to carry out these measures as smoothly as possible, the head of Nissan's Disaster
Control Headquarters (currently the Chief Operating Officer) leads disaster response exercises
simulating a major earthquake directly striking the southern Kanto region of Japan. These



Nissan exercises take place every year, with different scenarios each time. Disaster-response issues
Sustainability Report clarified through these activities are reflected in our disaster preparedness and recovery manuals.

2. Countermeasures for new pandemic diseases

Introduction 001 In recent years worries have increased about new pandemic diseases. Nissan has organized a team
within its companywide risk-management framework to tackle this issue, and we are carrying out

CEO Statement 002 such activities as employee education (through the production and distribution of informative
pamphlets), preparation of an influenza response manual, sharing of these tools throughout our
Nissan’s Approach to CSR 005 global organization and stocking of emergency supplies.
Protecting the Environment 022 3. Managing the risk of production interruptions
In addition to major natural disasters, there are other risks that threaten the continuity of our
Improving Safety 060

manufacturing operations. To respond to these risks, we are preparing various measures from the

Enhancing Value for angles of preventing threats to our workforce, lower product quality and production capacity

Stakeholders 074 shortages.
Furthermore, we carry out on-site inspections and questionnaire surveys of our major suppliers in
= Corporate Governance 112 I order to grasp their level of earthquake preparedness and to share information with them. We have
begun discussions with these partners on how to respond in case of emergency.
ourtiews e 4. Addressing risk to our reputation
Business Overview 126 We also consider risks to Nissan's corporate reputation. We carry out seminars and other
educational activities within the company on compliance with important laws and other regulations,
Third-Party Evaluation 130 as well as continuing internal audits related to these efforts, in order to prevent these risks from
arising.

In response to the ongoing global financial crisis, which brings the potential for liquidity and
exchange-rate volatility risk going beyond previous projections, we are working on more robust
countermeasures for newly arising risk issues.

. . . . . . . . . YAy . hitp://www.nissan-global.com/
» Ensuring Personal Information Protection and Reinforcing Information Security - > ENﬁslTE_lNFO,PngAcw

Aware of our social responsibility to properly handle customers’ personal information, Nissan has Please see our website for additional
. . . . . details on Nissan’s measures to protect
set up internal systems, rules and procedures for handling personal data in full compliance with privacy.
Japan’s Personal Information Protection Act. All companies in Japan associated with Nissan are
taking similar steps.
Moreover, Nissan shares with group companies worldwide its Information Security Policy as its
basis to reinforce overall information security. We have also established an Information Security
Committee, which implements measures as necessary to further strengthen information security to
prevent information leaks and other such incidents. Furthermore, we regularly carry out various in-
house programs to thoroughly educate and motivate employees to uphold their responsibilities in
this regard.


http://www.nissan-global.com/EN/SITE_INFO/PRIVACY/
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Nissan as a Responsible Global Citizen

Since January 2004, Nissan Motor Co,, Ltd. has participated in the United Nations Global
Compact, a corporate responsibility initiative built around universal principles regarding
human rights, labor, the environment and anti-corruption. The U.N. Global Compact was
originally proposed by U.N. Secretary-General Kofi Annan in an address to the World
Economic Forum (Davos forum) in 1999. Businesses may pledge to support its principles

of their own free will.

In order to enhance corporate activities based on the following 10 principles, Nissan

continues to advance its CSR management.

The 10 Principles of the Global Compact

Human Rights

Principle 1: Businesses should support and respect
the protection of internationally
proclaimed human rights; and

Principle 2: make sure that they are not complicit in
human rights abuses.

Labor Standards

Principle 3: Businesses should uphold the freedom of
association and the effective recognition
of the right to collective bargaining;

Principle 4: the elimination of all forms of forced and
compulsory labor;

Principle 5: the effective abolition of child labor; and

Principle 6: the elimination of discrimination in
respect of employment and occupation.

Environment

Principle 7: Businesses should support a
precautionary approach to
environmental challenges;

Principle 8: undertake initiatives to promote greater
environmental responsibility; and

Principle 9: encourage the development and
diffusion of environmentally friendly
technologies.

Anti-Corruption

Principle 10: Businesses should work against
corruption in all its forms, including
extortion and bribery.

Joining the World Business Council for Sustainable Development
Nissan is a member of the World Business Council for Sustainable Development

(WBCSD), an international association of companies with a shared interest in sustainable
development based on the three pillars of economic growth, environmental preservation
and societal fairness. Some 200 companies from more than 35 countries and 20 major
industrial sectors have joined the WBCSD.

The Council's objectives in contributing to industry are to:

= Show business leadership on sustainable development
* Help guide policy development

= Develop the business case for sustainability

= Foster best practices

= Encourage global outreach

WE SUPPORT

AN
€<§§>§ +* http://www.unglobalcompact.org/

Additional information on the Global
Compact is available online.

»oq

v, : .
Py " > World Business Council for

\’ Sustainable Development

Additional information on the WBCSD is
available online.


http://www.unglobalcompact.org/
http://www.wbcsd.org/
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Blue Citizenship

Blue Citizenship

Nissan is deploying various activities under the banner of Blue Citizenship, which encapsulates our
desire to preserve the blue Earth and to be a corporate citizen in harmonious coexistence with
people and society. Those activities range from such global issues as the environment to
contributing to communities, promoting diversity and making personal mobility available to as many
people as possible.

We look forward to working together with people all over the world as we develop and expand
our Blue Citizenship activities over the long term.

Blue Citizenship

o~ 3
.ﬂl :

Contributing to people Pursuing a safer Creating high-quality Making cars Achieving eco-friendly
and communities mobility society products and services more accessible vehicles and
infrastructure
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Third-Party Evaluation

| believe that global automakers have three major responsibilities.
The first is to develop safe cars, the second is to address global
warming and the third is to create a new mobility society for the
future. Reading Nissan's 2009 Sustainability Report with the
above in mind, | find it to be a splendid document presenting a
detailed picture of Nissan's activities. Let me narrow my focus to
each of those responsibilities.

First is the area of safe cars. Vehicles are indispensible parts of
our lives today, but at times they can pose a danger to us. Nissan’s
approach, which seeks to reduce this danger by designing cars
that help people to avoid accidents and that protect people when
accidents do occur, is a promising one to take. Also inspiring are
the company’s target of halving the deaths and serious injuries in
accidents involving its cars by 2015 and its ultimate goal of
reducing them to practically zero. These goals resonate with me.

The second area is Nissan's measures to deal with
environmental issues. As the impact of global warming becomes
increasingly severe, it is only natural for Nissan—as a member of
the industry whose products output carbon dioxide, a greenhouse
gas, in their exhaust—to take steps to reduce CO: emissions.
There is growing global recognition of the need to slash emissions
by 70% by 2050. The company’s dedication to doing its part is
evident, for instance, in its adoption of the QCT-C framework,
which adds a COs component to the traditional quality, cost and
time management indices.

Third is the future state of our mobility society. In this connection
humanity has long hoped for a society where the means of
mobility emit no CO-. Nissan recognizes its great responsibility in
this area as a global automaker, and has moved quickly to raise
the banner of “achieving a symbiosis of people, vehicles and
nature” in tackling a broad range of projects. We heartily welcome
Nissan's drive toward the ultimate goal of popularizing zero-

emission vehicles all around the world and its creation of an
environmentally friendly mobility society making full use of
Intelligent Transport Systems.

Of course, a company's corporate social responsibility is not
limited to these three areas. The challenge for Nissan, which does
business all around the globe, is how to show responsibility in
tackling problems of a global nature. Equally important are the
issues of deepening its relationships with diverse stakeholders
and carrying out corporate governance in a manner befitting a
trustworthy company. The 2009 Sustainability Report provides a
wealth of information on all these topics as well.

This report is a valuable publication for the above reasons, but it
remains somewhat inaccessible to the average reader. The
terminology can be difficult in places, and there is a tremendous
volume and variety of information contained in these pages. Is it in
fact necessary to include all of this? Nissan presents complex
explanations of its CSR approach in terms of “vision,” “mission,”
“policy” and “the Nissan Way.” To make this a publication
presenting Nissan's true nature to a broader readership, the
company should consider framing the details of the report for the
average member of society, and not just for specialists.

Today the automobile industry faces an extraordinarily
challenging business environment, and the process of global
warming continues unabated. Although surrounded by these
conditions, Nissan is making a number of commitments to society,
as detailed in this report. The world is watching to see how the
company makes progress on these commitments, and over time it
will judge the company based on its results.

Nissan has a dream that one day soon, its zero-emission
vehicles will make their grand appearance, thereby enriching
people’s lives. Along with many others, | sincerely look forward to
the day when this dream comes true.

Takejiro Sueyoshi

Special Advisor
to UNEP Finance Initiative
in the Asia Pacific region
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Nissan and Socially Responsible Investment

In recent years investors have paid more attention to the
concept of socially responsible investment (SRI),
evaluating corporations from environmental and social
perspectives in addition to financial fundamentals. Nissan
is proud to be listed as part of the FTSE4Good Index
Series and the Morningstar SRl index (as of June 2009).

FTSE4Good
FTSE4Good Index Series

This SRI index is managed by the FTSE Group, an independent
company jointly funded by the Financial Times and the London
Stock Exchange.
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Morningstar Socially Responsible Investment Index

Morningstar SRI

The MS-SRI (Morningstar Socially Responsible Investment
Index) is managed by financial information services firm
Morningstar Japan K.K.

Scope of the Report

The focus of this report is on introducing Nissan's global
policies and our approach to and activities toward
sustainable development. Where we are describing regional
efforts, we refer to the specific region name in the text;
when no specific region is identified, the descriptions of
Nissan’s activities and practices pertain to Nissan Motor Co,,
Ltd. in Japan.

Period Covered

The report covers fiscal 2008 (April 2008—-March 2009);
content that describes efforts before or after this time
period is indicated in the respective section.

Third-Party Certificates

No globally accepted method for third-party certification of
sustainability reports has yet been established. Considering
this situation, in which a review would not necessarily lead
to the intended assurance of credibility, we have decided
not to seek third-party certification.

Referenced Reporting Guidelines

This report uses the Global Reporting Initiative (GRI)
Sustainability Reporting Guidelines (2002 version and G3)
and the Environmental Reporting Guidelines (2003 version)
of Japan’s Ministry of the Environment as references. We
also report on a number of other actions that are not
covered by the guidelines.

Forward-Looking Statements

This Sustainability Report contains forward-looking
statements on Nissan’s future plans and targets and related
operating investment, product planning and production
targets. Please note that there can be no assurance that
these targets and plans will actually be achieved. Achieving
them will depend on many factors, including not only
Nissan's activities and development, but also the dynamics
of the automobile industry worldwide, the global economy
and changes in the global environment.

Mistakes and Typographical Errors

All errors discovered after the report is published will be
corrected and displayed at the URL below.
http://www.nissan-global.com/EN/COMPANY/CSR

For further information, please contact:

Nissan Motor Co., Ltd.

Global Communications and CSR Division
Global Brand Communications and CSR Department

Nissan Motor Co,, Ltd. is moving to a new location

CSR Group on August 18, 2009:

17-1, Ginza 6-chome, Chuo-ku, Tokyo 104-8023, Japan
phone: +81(0)3-5565-2132 fax: +81(0)3-3546-2669
E-mail: NISSAN_SR@mail.nissan.co.jp

1-1, Takashima 1-chome, Nishi-ku, Yokohama-shi,
Kanagawa 220-8686, Japan
phone: +81(0)45-523-5548 fax: +81(0)45-523-5771
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