Nissan: Enriching People’s Lives
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Nissan In addition to establishing the CSR Policy and nine key areas, we have set up a CSR Steering
Sustainability Report Committee, composed of 30 midlevel managers of the sections involved with those areas, as a
means of managing developments in each field across the company.
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Nissan Nissan’s CSR Scorecard

Sustainability Report Throughout the year Nissan makes use of the CSR scorecard as a fundamental tool for monitoring
and reviewing our progress. The scorecard covers each of our nine key areas, presenting in column
(i) the values and management indices that Nissan relies on in its ongoing business activities and in

Introduction 001 column (i) the demands that society has of corporations. In column (ii), we list our values and
management indices that may play a stronger role in our mid- to long-term efforts to keep our
A 002 activities aligned with society’s wishes. In this way the scorecard’s horizontal axis represents the
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