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Increasing Female Sales Staff

Having a sales staff that more closely reflects the diversity of our customer base is
a top priority. In Nissan showrooms throughout Japan, for example, we are
stepping up efforts to increase the ratio of female sales staffers. Technical
advisors in our service department are also trained to carefully respond to
customer comments and needs, and we are increasing the ratio of our female
technical employees as well through training programs. We are working
continuously to make our showrooms more inviting and responsive to the needs of
our customers.

Showrooms Designed for a Diverse Customer Base

Nissan showrooms increasingly reflect the growing diversity of our customer base.
Special Nissan Life Care Vehicles designed for the disabled and elderly are now
making their appearance, along with commercial vehicle Pro Shops offering a
number of customizing options for light commercial trucks. These developments
are making Nissan more responsive to the varied needs of our customers. All of
Nissan’s dealerships throughout Japan also operate under our original
environmental management certification system, branded as the Nissan Green
Shop. Based on ISO 14001, Nissan Green Shop is an annual audit that ensures
we are in full compliance with all environmental laws, minimizing our environmental
impact, and that we engage our customers to share in our green efforts.

Customer POV—The Nissan Approach to Service

The customer’s perspective forms the foundation of Nissan’s
sales and service philosophy. Customers are always treated
as individuals deserving of the most informative sales
presentations and the fastest, most professional after-sales
service. This is clearly outlined in detail in the Nissan Sales
and Service Way (NSSW), a comprehensive approach to
upgrading the quality of our sales and service operations.
Through a variety of activities, we work to exceed customer
expectations, create attractive showrooms, establish Nissan
as a trusted brand, and improve customer satisfaction.

Reducing CO2 Emissions

Nissan approaches the reduction in CO2 emissions as an issue of high priority. At
every stage of our production and business operations—from manufacturing,
transport and distribution to customer test-drives—we are working to decrease the
volume of CO2 emissions. Improving fuel economy is one of our highest priorities.
While we continue to develop advanced electric vehicle technologies, we are
taking immediate steps to reduce CO2 emissions via breakthroughs in powertrain
technology to achieve the ultimate in engine efficiency. Such improvements in
engine fuel consumption are widely and speedily incorporated in our vehicles. 

Reducing Exhaust Emissions to Protect the Air, Water and Soil

Nissan has established strict internal controls and targets to reduce the level of
emissions from our vehicles, in addition to factory wastewater and chemical
substances from the manufacturing process. These controls and targets are applied at
both the product design and manufacturing stages. In Japan, more than 80 percent of
Nissan’s gasoline-powered cars are certified as SU-LEV*. By Nissan’s calculations, this
roughly equals the reduction in emissions if 40 percent of the vehicles we sold were
powered by fuel-cell batteries or electricity instead. Nissan’s objective is to achieve
emissions at a level lower than any applicable ambient air regulation or standard.
* SU-LEV: Super Ultra-Low Emission Vehicle. A vehicle that produces 75 percent less exhaust emissions of nitrogen oxide (NOx) and

nonmethane hydrocarbon (NMHC) than the level prescribed in the 2005 exhaust emissions standards.

Recycling Resources: Promoting Our “3R Campaign” of “Reduce, Reuse, Recycle”

Nissan cars are designed to be recyclable. We have continued to develop various
initiatives to promote the most effective recycling of resources possible. Since the launch
of the March model in 2001, followed by the Cube, Lafesta and all new models after
2005, we have achieved a recycling rate of 95 percent in Japan. We have undertaken
steps on a worldwide scale to realize a 95 percent actual ratio of recycling—what is
referred to as the effective recycling ratio*—for cars at the end of their life cycle.
* The recycling ratio is based on the 1998 definition of the potential recycling ratio and guidelines for calculation methods from the Japan

Automobile Manufacturers Association.

Debuting Worldwide—The Infiniti Brand

Since its U.S. debut in 1989, Nissan’s Infiniti luxury brand has been introduced in a
growing number of countries worldwide. Currently, Infiniti models are available in
Canada, the Middle East, Russia, South Korea and Taiwan, where they are
recognized for their sophisticated design and high performance. The Infiniti brand
is scheduled to make its first appearance in China, the Ukraine and Western
Europe in the near future, where Infiniti is expected to become a strong competitor
within the Tier 1 luxury brand segment.

Sales and Marketing

Our Environmental Theme: Achieving a Symbiosis of People, Vehicles and Nature

To realize our philosophy of “a symbiosis of people, vehicles and
nature,” we have adopted comprehensive initiatives to protect the
global environment that encompass a car’s lifecycle as well as the entire
scope of our business activities. For the earth and for future
generations, Nissan is proactively taking up environmental issues,
seeking to be recognized as a “sincere eco-innovator.” We are providing
innovative products to reduce the load on the environment and develop
a sustainable mobile society.  Based on our “Nissan Green Program
2010” plan, we are pursuing three major initiatives: reducing CO2

emissions, reducing exhaust emissions, and recycling resources. 
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The “Nissan Green Program 2010” Environmental Action Plan
“Nissan Green Program 2010” is Nissan’s environmental action plan, incorporating
concrete objectives for environmental challenges up to the year 2010. Based on this
plan, Nissan will reduce CO2 emissions in all fields related to its operations. Moreover, we
have set our ultimate goal—“Reducing the negative environmental impact caused by our
business operations and usage of Nissan’s vehicles, to stay within the Earth’s natural
ability to absorb these impacts”—and we are implementing various initiatives to achieve it.
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