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Vision

Nissan: Enriching people’s lives
Mission

Nissan provides unique and innovative automotive

products and services that deliver superior measurable

values to all stakeholders® in alliance with Renault.

*Our stakeholders include customers, shareholders, employees, dealers,
suppliers, as well as the communities where we work and operate.
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As we work to deliver all the commitments of our NISSAN 180 business plan, | regard our company's
progress as consistent and solid.

We are working to fulfill our responsibilities as a citizen of the global community while maintaining

the highest levels of business performance.

Our company is creating real value, driven by the contributions and cross-functional teamwork of

all the talented Nissan men and women around the globe.

And | am confident that we have much more potential to deliver.

Nissan continues to launch attractive, competitive models at an active pace.

Each model is crafted according to the principles that have long shaped Nissan's heritage as a leader

in driving pleasure—strengths such as class-leading performance, responsive handling, advanced engineering and design.
Their innovations reflect the spirit of Nissan as a company that is willing to shift expectations to higher levels.
The investments we have been making in our products, in our operations, in our brand

and in our people are positioning Nissan for greater performance in years to come.

We are committed to satisfying our customers with reliable services, technological innovation,

environmental protection and increased safety.

Our alliance with Renault provides synergies to enhance our positive momentum.

In an intensely competitive industry and amid volatile and challenging market and economic conditions,
Nissan is steadily moving forward in the right direction.

We are determined to build the Nissan brand into one that is highly regarded and strongly positioned in global markets.

The best is yet to come.
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President and
Chief Executive Officer




Creation is What Nissan is All About

ed
capital has been surpassed, reaching a record 21.3 percent. As it moves into the final year of the
three-year NISSAN 180 business plan, Nissan is firmly moving forward to sustained, profitable
growth. Ahead lies new challenges, and the continued growth of the coming business plan
NISSAN Value-Up, which will continue to build on Nissan's increased strength around the globe.

NISSAN Value-Up
3 year NISSAN Value-Up will be implemented in April 2005,
which started from 2002 are to achieve, with three commitments:
+To reach annual global sales of 4.2 million units by the
end of fiscal year 2007;
+To maintain the top-level operating profit margin in the
automotive industry-requiring the achieving of double-
digit figures;
-To maintain a return on invested capital (ROIC) of 20
percent or higher.

information, e-mail functions
and many useful information for driving.



