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Global competition in the auto industry continues to grow ever more fierce.

At the same time, businesses bear increasingly heavier social and environmental responsibilities

as well as regulatory pressures.

An 'excellent company' of the 21st century must fulfill its responsibilities as a citizen of the global community,

while maintaining the highest levels of business performance.

Since it was founded in 1933, Nissan has a proud history of leading the Japanese auto industry in product development,
technological innovations and globalization. More than ever, all of us at Nissan today are eager

to meet the challenges as we see opportunities to apply our know-how and our long experience

for the purpose of enriching people's lives.

The Nissan Revival Plan announced in 1999 has produced higher results than any observer anticipated.

In completing this plan, we have accumulated enough momentum to implement our new plan, NISSAN 180,

as we strive toward our goal of lasting profitable growth. Our alliance with Renault will provide supplementary support for
our continued advance forward.

We are set to realize Nissan's high potential by making attractive cars that embody cutting-edge

user-friendly technologies - cars that only Nissan can offer.

We are also committed to satisfying our customers with reliable services, technological innovation,

environmental protection and increased safety, while growing our profitability at the top level of our industry.

By doing so, we will also be building the Nissan brand into one that is powerful and highly positioned in the global market

You can expect the best from NISSAN.
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Carlos Ghosn

President
Chief Executive Officer

Vision

Nissan:Enriching people's lives
Mission

Nissan provides unique and innovative automotive

products and services that deliver superior measurable
values to all stakeholders* in alliance with Renault.

*Our stakeholders include customers, shareholders, employees, dealers,
suppliers, as well as the communities where we work and operate.




