
We hope to receive opinions and comments from our readers

with the aim of continuous improvement and to reexamine the content of future reports.

Therefore, we would appreciate if you could please fill out

and send us the questionnaire on the reverse with your honest opinions and comments.

Thank you for reading 

Nissan’s Environmental Report 2005.

We would like to hear from you.

FAX +81(0)3-3546-3266

<Regarding the Use of Personal Information>

We will not use the personal information provided for any purpose other than to send the Environmental Report.

We will disclose the results of any statistical analysis performed, but not in any way that will reveal the identity of respondents to our questionnaire.

Nissan Motor Co., Ltd.

Environmental and Safety Engineering Department

17-1, Ginza 6-chome, Chuo-ku

Tokyo 104-8023, Japan
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Our Efforts to Improve Our Report

In environmental communication, ensuring the credibility 

of the information involved is an essential requirement. 

In order to actually achieve such reliability, the two 

primary demands include verifying the materiality of the 

contents, and the credibility of the data. 

The first requirement, verifying the materiality of the 

contents, means checking whether the issues covered 

in the report are really important to both Nissan and its 

stakeholders. In our judgment, however, no truly 

competent scheme for this verification has been 

established as yet. In view of this, the method adopted 

at Nissan is to establish a process to gather opinions 

directly from experts and stakeholders, utilizing such 

input to achieve the appropriate information disclosure. 

SustainAbility, a UK think tank and consultancy, is well 

known for its excellent work in evaluating corporate 

reports on sustainability and environmental issues. In 

assessing the Nissan Environmental Report 2004, 

SustainAbility indicated that our selection of three key 

environmental issues gave real focus and coherence to 

the report. Among suggested points of improvement, 

meanwhile, it pointed out the need to provide mention of 

the approaches being taken to achieve sustainable 

mobility, as well as to provide more extensive 

information on management activities relating to future 

objectives and issues across the economic, social and 

environmental impacts of our business. 

From Japanese experts, meanwhile, the report earned 

recognition for its willingness to clarify key internal 

themes and the thinking applied to them, and steps 

taken to enhance understanding of the contents. On the 

improvement front, remarks included the need to better 

explain and analyze performance data. 

Since 2003, an “Environmental Report workshop” has 

been convened annually. These sessions bring together 

Nissan customers, shareholders, suppliers and dealers, 

along with NPO representatives, students and other 

stakeholders to share valuable opinions on how best to 

improve our overseas activities, the quality of 

communication with dealers and customers, and other 

essential improvements. 

Based on these indications, we have devoted special 

attention in this latest report to spelling out the Nissan 

thinking on issues that will help realize the goal of 

sustainable mobility, while adding pertinent commentary 

on the performance data disclosed. With regard to 

future objectives, we are in the process of preparing 

new Nissan targets to be reported in the next report.

  

The second aspect of maintaining information credibility 

(verification of the data itself) refers primarily to the 

process of sustaining accuracy in the process of 

measuring and computing environmental data. From 

2005, Nissan is moving to enlist the cooperation of an 

outside professional organization in working to further 

enhance our scheme of measuring and computing 

environmental data. Also under study in this area is the 

proposed introduction of “third-party data verification.”
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Please provide us with your opinions
and comments. 

FAX+81(0)3-3546-3266
Environmental Report 2005 Questionnaire

Q1

Q2

What is your general impression
of the Nissan 2005 Environmental Report?

Good Average Poor

Please let us know if you have any other opinions or suggestions.

Q4 □Media

□Customer

□NPO or NGO

□Resident of community where Nissan plant or office is located

□Research institution

□CSR or environmental representative from another company or organization

□Shareholder or financial institution

□Governmental institution

□Educational institution

From which standpoint did you read this report?

(Optional) Please provide the following information:

Name :

Address :

Sex :  Male   Female TEL :

Age : E-mail :

Occupation ( Place of Employment, School Name, etc.) :

Thank you for your cooperation.

Q3

Which of the following sections did you find interesting?

□ CEO Statement

If you disagree, what additional information should we be reporting?

Agree Average Disagree

●Do you feel the information that Nissan reports is all-
encompassing?

Refered Partly Not refered

●Did you refer related information within this report or our 
website?

□ Japan
□ Spain
□ Mexico

1 Global Features

2 Nissan’s Perspective

□ Global Environmental lssues

3 Nissan’s Challenges

□ Product and Technology Development
□ Production
□ Logistics
□ Sales and Service
□ Recycling End of Life Vehicles (ELV)

4 Management

□ Environmental Philosophy, Policies, and Organization
□ Environmental Management
□ Nissan Green Program 2005

□ Environmental Data:Business Activities
□ Scope of the Report
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Nissan Motor Co., Ltd.
Environmental and Safety
Engineering Department

□Other(    　　　                                                     )

□Nissan business partner□Nissan or Nissan Group employee or family member

<Regarding the Use of Personal Information>

We will not use the personal information provided for any purpose other than to send the Environmental Report.

We will disclose the results of any statistical analysis performed, but not in any way that will reveal the identity of respondents to our questionnaire.

AverageGood Poor

●How good is your understanding of Nissan's position and 
awareness regarding global environmental problems?

Please evaluate the following areas of the report:


