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As a global company, Nissan is fully aware that the

topics to which we must devote serious effort are not

limited to the three aforementioned issues alone.

Other areas that demand constant attention include the

problems of vehicle noise, ozone destruction through

the release of chlorofluorocarbon (CFC) /

hydrofluorocarbon (HFC) refrigerants into the

atmosphere, the impact of road construction on the

ecosystem, and the protection of biodiversity.

The scope of responsibility in these areas expands

beyond Nissan as an individual company to encompass

our subsidiaries, both consolidated and affiliated, as well

as our partners in the supply chain. 

Nissan’s environmental management is in the process

of designing an integrated approach encompassing all

consolidated subsidiaries. Since last year, our global

environmental report includes relevant information on

activities by consolidated subsidiaries, and we continue

to increase the efficiency of our global environmental

management.

The environmental issues impacting automakers will

undoubtedly continue to grow more complex and

diverse over the coming years. Each era has its own

special circumstances and key issues in the same way

that each country or region requires specific solutions to

its problems. Nissan is determined to remain abreast of

these changes and to implement appropriate and

effective responses. 

To live up to this goal, we will continue a proactive

dialogue with stakeholders as a vital source of

knowledge and insight. We realize that it is through

sincere communication in which Nissan can best inform

stakeholders of our approach and initiatives, while

listening closely to our stakeholders’ opinions and

establishing relationships of trust. Nissan also attaches

great importance to external evaluations such as the

Global Reporters Survey, sustainability indices, and the

Nikkei Environmental Management Survey. We are

aware that raising the evaluation of Nissan’s

environmental activities is vital to raising the value of the

Nissan brand itself.

Sustainable mobility is a topic that reaches far beyond

the scope of any single company. At the same time, we

believe there is much that we can and must do on our

own initiative to reduce CO2 emissions, protect our air,

water and soil, and recycle all resources as well as

possible. We use the challenges faced as a driving force

toward achieving our goal of creating a “symbiosis of

people, vehicles, and nature”.

Looking to the Future

Together with Our Stakeholders

Key IssueⅢ Recycling of Resources

Eco-Friendly Design That Considers
Full Lifecycle of Vehicles

Vehicles are manufactured using the Earth’s finite

resources. Nissan works in partnership with society in

order to ensure as many of those resources as possible

are recycled. Our goal is to manufacture in such a way

as to generate no waste and to prevent the vehicles

produced from becoming waste at the end of their

serviceable lives. We make every effort to ensure that

these parts are either reused, recycled into raw

materials, or recovered as thermal energy.

To support these efforts, we focus on two main points:

recycling technology, and partnerships. Research on

vehicle dismantling for over 10 years at Nissan has led

to breakthroughs in recycling technologies, such as

recycle-friendly designs and extensive recycling of

automobile shredder residue. Conducting dismantling

tests by our own with recyclers have helped us to

develop a range of dismantling methods and tools. 

The second point is creating partnerships. Recycling

requires a joint effort in which numerous people are

involved not only in the recycling itself, but also at each

stage of the vehicle’s lifecycle, from the design stage

through production, sales, and end-of-life recycling.

Different departments are responsible for each of these

stages, but when considering the overall recoverability

of each car, all departments join forces and work in

close collaboration. In addition to teamwork within the

company, some departments such as the Recycling

Promotion Department also work with dealers on issues

related to recycling laws and regulations.

We still face tough challenges in recycling. It generally

takes more than 10 years from the time a car is

designed to the time it is recycled, making it important

to foresee what society will be like then. Further,

recycling infrastructures vary from country to country,

and we must determine how to best respond to each of

these markets. Due to different transportation systems,

economic conditions, local prices and labor fees, what

may be a solution in one region may not necessarily

work in another. Our goal, therefore, is to design cars for

easy recycling based on Nissan’s global standards,

while establishing effective programs that are sensitive

to the unique conditions of each region by forging

partnerships with local recycling operators.

As part of our business activities at Nissan, our way of

thinking is to circulate materials with a clear overview of

the full chain of vehicle production. During production

for example, steel remnants, oil, packaging and various

other types of waste are generated. In view of this

reality, Nissan implements activities to minimize waste

from our plants and has successfully attained zero

landfill waste volume＊and a resource recycling rate of

99.3% in Japan. Despite these encouraging results, we

remain determined to step up our efforts still further in

order to eliminate waste altogether. Based on our

breakthrough experience of achieving 100% recycling

at our Yokohama Plant, we are convinced that this goal

is attainable at other plants as well. We are also

currently improving the recycling rate at overseas plants,

using cases from Japan as models to be emulated.

Waste-Free Production

＊Zero landfill waste volume: Reducing the volume of waste going directly
to landfill to 1.0% or less of the volume in fiscal year 1990.


