FINANCIAL HIGHLIGHTS

Nissan Motor Co., Ltd. and Consolidated Subsidiaries
Fiscal years 2003, 2002, 2001, 2000 and 1999

Millions of yen Millions of
(except per share amounts and number of employees) U.S. dollars®e
2003 2002 2001 2000 1999 2003
For the years ended Mar. 31, 2004 Mar. 31, 2003 Mar. 31, 2002 Mar. 31, 2001 Mar. 31, 2000 Mar. 31, 2004
Net sales ¥7,429,219 ¥6,828,588 ¥6,196,241 ¥6,089,620 ¥5,977,075 $70,087
Operating income 824,855 737,230 489,215 290,314 82,565 7,782
Net income (loss) 503,667 495,165 372,262 331,075 (684,363) 4,752
Net income (loss) per shargt=e> 122.02 117.75 92.61 83.53 (179.98) 1.15
Cash dividends paid®« 74,594 50,800 27,841 0 0 704
Shareholders’ equity®» ¥2,023,994 ¥1,808,304 ¥1,620,822 ¥ 957939 ¥ 563,830 $19,094
Total assets®e» 7,859,856 7,349,183 7,215,005 6,451,243 6,175,658 74,150
Net consolidated automotive debt®e=® 13,603 107,952 431,714 952,657 1,348,696 128
Number of employees 123,748 127,625 125,099 133,833 141,526

Notes: 1. Unless indicated otherwise, all dollar figures herein refer to U.S. currency. Yen amounts have been translated into U.S. dollars, for

convenience only, at ¥1 06=$1, the approximate exchange rate on March 31, 2004.

2. Net income (loss) per share amounts are based on the weighted average number of shares of common stock outstanding during each year.
Figures for net income (loss) per share are in exact yen and U.S. dollars.
Number of shares outstanding as of March 31, 2004: 4,520,715,112.

3. Cash dividends during the full year by subsidiary companies to non-Nissan minority shareholders are not included.

4. Shareholders’ equity and total assets for fiscal year 1999 was restated in accordance with the changes in the regulations relating to the
presentation of currency translation adjustments effective fiscal year 2000.

5. Net consolidated automotive debt was ¥8,602 million cash positive in fiscal year 2002, and ¥215,861 million cash positive in fiscal year
2003, using the same accounting principles as fiscal year 2001.

Net Sales Operating Income Net Income (Loss)
(Billion Yen) (Billion Yen) (Billion Yen)
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Fiscal year 2003 was a good year for Nissan.

In the second year of our NISSAN 180 business plan,
our company delivered consistent, solid results.

The pages that follow give the details, but three key
numbers summarize our progress.

The first number: 3.057 million global sales. Nissan's
sales increased 10.4 percent despite continued
sluggishness in the world's major economies and despite
our refusal to be in the forefront of the aggressive incentive
campaigns that permeate our global industry. The volume
growth we planned for and deserved was realized.

The second number: 11.1 percent operating profit
margin. With operating profits of ¥825 billion—the highest
level of operating profit in our company history—Nissan maintained the top
operating margin among global auto makers.

The third number, and perhaps the most important: 21.3 percent return on
invested capital. This level of return underscores our ongoing, disciplined
approach to managing our business: On every investment we make, we expect
significant returns.

These three numbers—3.057 miillion, 11.1 percent, 21.3 percent—present a
snapshot of fiscal year 2003. At the midpoint year of NISSAN 180, profitability is
up, debt management has been replaced by cash management, and growth is
occurring. We have already met two of the three commitments of NISSAN 180,
achieving an eight percent operating profit margin and zero debt. The remaining
task of selling an additional one million units will require our total focus, but we are
confident we will do it.

The facts show that 2003 was a year of real value creation. Behind the
numbers were the day-to-day actions and contributions of all the talented Nissan
men and women around the globe. Their efforts took shape in many noteworthy
accomplishments.

For one, ten all-new models were launched in markets around the world.

We entered some new segments, such as mini-commercial vehicles in Japan, and
created a stir in others, with our entry into full-size segments in the United States.
Innovative designs continued to reflect the spirit of Nissan, from the thoroughly
modern Cube Cubic to the bold Titan truck. We offered our customers
competitive products and services to meet their needs and delight their senses,
and sales volumes were up in every region as a result.

In 2003, we celebrated the startup of the Canton Plant in the United States.
With unanimous, cross-functional teamwork, our employees and supplier partners
rose to meet the extreme challenge of starting production at a new plant and
launching five new models in eight months' time. The fighting spirit shown by our



Canton work force was an inspiration to our entire global team.

The past year also marked the startup of Dongfeng Motor Company, Ltd.
With our 50-percent ownership of one of China’s largest auto manufacturers,
Nissan is now well positioned to compete effectively in the world's fastest-
growing automotive market. We foresee great opportunities to grow our business
in China in both the passenger car and truck markets.

All the achievements of 2003 were significant, but not for the past year alone.
The investments we have been making in our operations, in our brand, in our
products and in our people are positioning Nissan for even greater performance

in years to come.

Looking ahead

Beginning in April 2005, our midterm future will be charted by the commitments
outlined in NISSAN Value-Up, our next three-year business plan. If the Nissan
Revival Plan represented survival and NISSAN 180 started growth, then NISSAN
Value-Up expresses our aim for indisputable performance leadership in the global
automotive industry.

With three critical commitments relating to growth, sustained profitability and
return on investment, NISSAN Value-Up will be the framework for the growth
initiatives we will pursue in every major region of the world.

Convinced that we have ample opportunity for continued growth, we are
realistically ambitious. Our vision is clear and our strategy is sound, but we know
our success is far from guaranteed. We have to earn our results one day at a time,
one customer at a time. Even though we are making progress in many areas, we
are constantly learning, adapting and making improvements to assure that Nissan
will deliver its very best.

The credibility of the Nissan brand is growing. Financial performance trends
are positive. Our technical capabilities are expanding. We continue to benefit from
synergies in alliance with Renault. As this year's sustainability report will show, we
are delivering measurable value for all our stakeholders.

In an intensely competitive industry and amid challenging market and
economic conditions, Nissan is steadily moving forward in the right direction. And
we believe we have many more good years ahead of us.

#
{
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Carlos Ghosn
President and Chief Executive Officer
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BUSINESS OVERVIEW
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The Realization of Sustainable,
Profitable Growth

With the second year of the three-year NISSAN 180 business plan completed,
the results are unequivocal: Nissan is moving aggressively toward sustainable,
profitable growth. In fiscal year 2003, the company has reported record
earnings, and an operating profit margin that continues to lead the global
automotive industry. NISSAN 180 has moved ahead of schedule to reinforce

Nissan’s position among the top automakers of the world:

= Consolidated net revenues rose by 8.8 percent from 2002, to a total of
¥7.43 trillion. This was despite a negative impact from movement in foreign
exchange rates of ¥111.6 billion, and came largely from a higher sales
volume and mix.

= With a consolidated operating profit of ¥825 billion—an improvement of
11.9 percent, and a new record—Nissan can boast an operating profit
margin of 11.1 percent, the top level of all global automakers. This figure is
almost ten times the ¥83 billion profit figure of fiscal year 2000, when the
Nissan Revival Plan began building the new road to profitability—a process
continued by NISSAN 180, and soon to be taken on by the new business
plan, NISSAN Value-Up.

= Global sales of Nissan vehicles totaled 3.057 million units, exceeding the
forecast of 3.040 million. Not only is this a 10.4 percent increase over fiscal
year 2002, or 287,000 more vehicles, but this is the first time in 13 years

that Nissan has sold more than three million units annually.

Nissan is the most profitable global automotive company.



Consolidated
Net Revenue
(Billion Yen)

7,429.2
+8.8%
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Global Retail Sales
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Looking to the Future

As NISSAN 180 comes to a close in the coming year, the pace of change will
only continue to accelerate. There are great risks and great opportunities in the
coming year; the risks include foreign exchange rate fluctuations, rising
commodity prices and interest rates; the opportunities—the strengths arising
from NISSAN 180’s implementation.

The predictions for the coming year:
= Net revenue of ¥8.176 trillion, up 10.1 percent
= Operating profit of ¥860 billion, up 4.3 percent
= Ordinary profit of ¥846 billion
= Net income of ¥510 billion
= Capital expenditures will be ¥480 billion
= ROIC will remain above 20 percent

Growing Globally

In fiscal year 2003, Nissan sales grew in every one of its main markets: Japan,
North America, Europe; and in General Overseas Markets, its other main sales
areas around the globe. In all, Nissan sold 3,057,000 vehicles, a 10.4 percent
increase over the previous year, and ahead of forecast. This figure, in fact,
represents the first time in 13 years that Nissan has sold more than three million
vehicles—and more growth is coming.

For fiscal year 2004, Nissan is predicting growth in worldwide sales of 10.5
percent over 2003, to 3.38 million units. To achieve this, the company has set a

number of challenging sales objectives:

Japan: Sales of 870,000 units, or growth of four percent.

US: Break the one-million-unit barrier in fiscal 2004, a growth of
16.8 percent and the first time ever to reach this figure.

General Overseas Markets: Sales of 972,000 units, representing

an increase of 18.2 percent over the previous year.



New Models for Fiscal Year 2004

Murano Minivan X-TRAIL*
Compact Hatchback #1 Altima Pathfinder
Luxury sedan Compact Hatchback Frontier King Cab
Compact sedan Full-size SUV Frontier Crew Cab
Compact MPV Crossover SUV Xterra
Compact Hatchback #2 Luxury coupe M45

Compact MPV

. ohgs . *X-TRAIL: C: |
Infiniti full-size SUV -

*General Overseas Markets

NISSAN 180 Sales

Progress Toward NISSAN 180

Target: One Million Additional Units Sold
(Units: 1000s)

3,600 p .
....... g Retail Sales by Region
(Units: 1000s)

One million 3;;’3:?

additional +

units sold — IETED u.s. Europe GOM*

870 1,000 538 972
+460
+174
Sales at
start of...j' ..... Ry e
NISSAN
180
01’00 ° '01 702 03 "0/ '01 ’02 ’03 '04 01 02 ’03 '04 '01 02 ’03 '04
01 °02 ’03 Forecast Forecast Forecast Forecast
Forecast  Forecast
837 856 542 822
816 726 474 755
3,057 714 719 493 672
2,771 *Including Mexico
2597 and Canada
1
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An Ambitious Plan: NISSAN Value-Up

MISSAN

Val/ve-{ Do

Even before its completion, NISSAN 180 has surpassed many of its initial goals.
It has brought Nissan into a new stage of profitable growth. Perhaps more
importantly, the successes it has created has instilled a renewed sense of pride
in Nissan employees, and increased confidence for the future.

Today, Nissan looks to the future with an even more ambitious plan: NISSAN
Value-Up. This three-year plan, like the Nissan Revival Plan and NISSAN 180
before it, carries a clear message of its intentions, backed by strong
commitments to achieving them. NISSAN Value-Up will be implemented in April
2005, with three commitments:

= To reach annual global sales of 4.2 million units by the end of
fiscal year 2007;

= To maintain the top-level operating profit margin in the automotive
industry—requiring the achieving of double-digit figures;

= To maintain a return on invested capital (ROIC) of 20 percent or higher.

The commitment for growth represents an increase of 820,000 units over fiscal
year 2004, and growth rates slightly higher than that of NISSAN 180. This
additional sales will come from around the globe; General Overseas Markets, led
by China, are expected to grow by 350,000 units, the US and Canada 250,000,
Japan 150,000 and Europe 70,000 additional vehicles. This would mean that, at
the end of NISSAN Value-Up, the US, with 1.2 million annual units, Japan with
greater than one million and China, with over 500,000 units, will be Nissan’'s

three main country markets.

New product releases in NISSAN Value-Up will be at the same brisk pace as
during NISSAN 180. A total of 28 new models will be released during the three
years of the plan. Along with renewal of many current models, seven innovative
new models will also be released, while other models will expand their
geographical reach into new markets.



NISSAN Value-Up Sales Volume
(Units: 1000s)

Consolidated Operating Profit Margin

11.1% Top global automaker
4,200 10% ikt (double-digit)
+820 108

48
+783

NISSAN 180 | NISSAN Value-Up

14
NRP
99 ’00 ’01 |’02 '03 04
Return on Invested Capital
21.3% At or above 20%
20% e
19.8
|| 12.7

’01 04
Forecast Forecast 75
1.3
NRP NISSAN 180 | NISSAN Value-Up
99 ‘00 ’01 °’02 03 ’04
3,380
2,597

Model Launch Schedule, Fiscal Years 2002-2007

2002 2003 2004
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NISSAN MANAGEMENT WAY

A Focus on Performance

FOR NISSAN TO REACH ITS GOAL OF SUSTAINABLE, PROFITABLE GROWTH,
EMPLOYEES MUST HAVE AN ULTIMATE OBJECTIVE OF CREATING VALUE.
TO ACCOMPLISH THIS, A PLAN TO ENSURE THE QUALITY OF MANAGEMENT
WAS ESSENTIAL: THE NISSAN MANAGEMENT WAY. AN EFFICIENT PLAN
THAT POINTS THE RIGHT DIRECTION; EFFECTIVE EXECUTION THAT
ACHIEVES THE OBIJECTIVES WITHOUT FAIL.

Cross Functionality

The Nissan Management Way is a program
to increase management quality and
increase the speed of decision making—
and therefore to speed response to the
customer. It is driven by a focus on
individual commitment, where the individual
and the organization are more tightly joined
and competencies are enhanced.

The primary concept behind it is cross-
functionality, bringing together employees
across corporate and physical borders so
that creative thinking—and even healthy
conflict—can be brought to bear on the
challenges for Nissan as it continues to
grow and change. The things that
customers demand from Nissan—quality
products, service and support—are not

separately created, but are the result of

cross-functional activities.

Town hall meeting with President Ghosn at Nissan’s Tokyo head office
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Cross-Functional Teams
Cross-Functional Teams (CFTs), first
established at Nissan in 1999, are the
clearest realization of the cross-functional
concept. Many different professionals
within the company, representing various
business sections and geographical
regions, are brought together to solve
problems by focusing on specific issues,
introduce new ways of thinking—and to
rethink current business processes. Each
CFT was under the leadership of two
Executive Committee members, each
headed by a “pilot,” and each given a
specific topic to handle.

Now expanded to include 14 CFTs,
this concept continues to provide fresh
thinking and vision for the company. Issues
of time, cost, quality and profit also all
move across functions. The CFTs continue
to address strategic and structural issues,
and to propose breakthrough ideas to
enhance the company’s operations and
profitability. And it is a positive process:
the CFTs are entrusted to do their work
with a sense of passion and enthusiasm.

Two new CFTs were formed in 2003.
The first focuses on finding solutions to
ensure a genderless company, one that
will be increasingly attractive in the
recruiting of top women employees, and
provide an outstanding purchasing
experience for women customers.

The second is dedicated to discovering
processes for time reduction, aiming at



increased customer value and higher

company performance.

V-up Program
The V-up Program is a tool designed
specifically to help management find the
solutions to reach NISSAN 180 goals. It is
cross-functional across departments,
and is designed so that quantifiable results
can be obtained.

To date, a total of 2,950 V-up projects
have been initiated; these have created

total savings for the company of ¥33 billion.

Two-Way Communications

One of the key factors in the Nissan
Management Way has been two-way
communications between management
and employees—increasing transparency,
building trust and accelerating the sharing
of best practices.

Delegating Authority

Nissan is known for its innovation, and its
ability to do things in an original way.

At the same time, decisions must also be
made based on a constant standard to
assure consistency while improving
efficiency and speed.

To create this clear standard for
decision making, Nissan has created the
Delegations of Authority standard. It is a
management tool that helps to identify the
players involved in a decision by clarifying
responsibilities, while also assisting in

identifying the policies, procedures and
rules that may be linked to the decision.
This eliminates the time wasted by
redefining players whenever a decision
must be made. Delegation of Authority is

now in use in Japan and North America,

and will be implemented throughout Nissan

in Europe and other markets—making it a
global, yet customized marketing tool.

Basic Corporate Governance Policy
and Status of Implementation

Basic Policy regarding

Corporate Governance

Corporate governance is an important
responsibility of management, and its
most important role is to clarify the
responsibilities of Nissan's management
team. At Nissan, clear management
objectives and policies are published

for the benefit of shareholders and
investors, and achievements and results
are announced early and with as

much transparency as possible. The
enhancement of corporate governance by
full and fair disclosure is the responsibility
of management.

The Company’s organization

and systems for internal control
Nissan operates under the dual
governance of a Board of Directors and a
Board of Corporate Auditors, both based
on the provisions of the Commercial Code
of Japan. The Board of Directors is
responsible for resolutions governing
important business decisions, while the

Board of Corporate Auditors supervises
and controls the execution of Nissan's
most important business functions.

To strengthen the audit function, the
shareholders will be asked on June 23,
2004 to approve a resolution increasing
the number of corporate auditors from
four to five, three of whom will function
concurrently as external corporate
auditors. Furthermore, a Japan Internal
Audit Office has been established at
Nissan to conduct internal audits of
operations on a regular basis, with the
Chief Internal Audit Officer being
responsible for conducting global audits.

Thus, a three-way audit control
system has been adopted through a
combination of the Board of Corporate
Auditors, Nissan's internal audit functions,
and the audits conducted by the
independent auditors.

Nissan has ratified its “Nissan Global
Code of Conduct” and has established a
“Global Compliance Committee” to
reinforce the implementation of
compliance with laws and ethic standards
and to prevent any illegal or unethical
conduct within the global Nissan Group.
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PRODUCTS

Model Launch Schedule
Fiscal years 2000-2004
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A Big Lineup

-
o

NISSAN CONTINUED TO WIN NEW CUSTOMERS THROUGH ITS NEW
PRODUCTS. FOLLOWING ON THE UNPRECEDENTED LAUNCH OF 12
PRODUCTS IN FISCAL YEAR 2002, NISSAN HAD A BIG YEAR IN FISCAL YEAR
2003 WITH TEN NEW PRODUCT LAUNCHES, INCLUDING THE COMPANY’S
ENTRY INTO THE FULL-SIZE TRUCK AND SUV MARKETS.

Building on the biggest-ever launch of new
products from Nissan in fiscal year 2002,
the Nissan lineup launched during fiscal
year 2003 is perhaps the most complete
and exciting ever offered. “Big” literally is
the word for this lineup; it includes the all-
new Titan pickup and the Armada SUV,
Nissan's first appearance in the full-size
truck and SUV markets. It's not simply big
vehicles however; the lineup includes

an exciting mix of sedans, crossovers,
minivans, light commercial vehicles,

SUVs and trucks.

These exciting new products are
intended to do one thing: help build Nissan
sales globally. An automaker can only grow
by selling more cars, and the first of

NISSAN 180's goals is to sell an additional
one million new vehicles annually in
September 2005 as compared to the
beginning of the program. The ongoing
release of new, attractive and innovative
products, along with efforts to enhance
sales, will not only attract new customers
to Nissan but help to ensure that their next
purchase will also be a Nissan.

Canton-Born: New Releases from
Nissan’s New Facility

The opening of the Canton Plant in
Mississippi during fiscal year 2003 marked
an important milestone in Nissan's
investments in the North American market.
The Titan full-size pickup truck, available in

TITAN KING CAB




King Cab and Crew Cab models, was
very successfully released into the market
in 2003, and was largely conceived,
developed, styled and engineered in North
America and produce at the Canton Plant.
It is a full-size vehicle; available in two- and
four-wheel drive models, the Nissan Titan
features a newly-designed Nissan
Endurance 5.6-liter DOHC V8 engine
developing over 300 horsepower.

Nissan also successfully launched

the new full-size Armada SUV, featuring
the same brawny powerplant as the Titan
pickup, and the Quest minivan, a unique
vehicle that redefines the minivan
category with style, innovation and

driving performance.

TITAN CREW CAB

ARMADA

Increased Light Commercial

Vehicle Strength

Nissan continued to expand its commercial
vehicle lineup through the year, launching
the mini-commercial-class Clipper truck and
Clipper van in the Japanese market, and the
Kubistar light commercial van in Europe.
The two Clipper vehicles expand Nissan's
light commercial vehicle lineup in Japan’s
important mini segment. Both provide
surprisingly large cargo carrying capacity

Nissan Annual Report 2003 | 13



KUBISTAR
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CLIPPER TRUCK

in compact dimensions, and have been
certified as excellent low-emission vehicles
(E-LEVs) by Japan’s Ministry of Land,
Infrastructure and Transport.

The Kubistar is the third double-
badged light commercial vehicle made
possible by the Alliance with Renault. It is
designed to be small enough for
maneuverability on Europe’s city streets
and deliver top fuel economy while
providing a full-volume, convenient cargo
space and heavy-load-carrying capability.

The Z Rolls On

Since its launch in 2002, the 350Z has
regained the Z's traditional leading role in
the sports car market. In fact, it is the best-
selling sports car in the US, representing

fully one-quarter of the entire market.

For fiscal year 2003, the 350Z received its
European market launch, while Nissan
added the 350Z Coupe and the highly-

350Z ROADSTER/FAIRLADY Z ROADSTER

anticipated 350Z Roadster (Fairlady Z
Roadster in Japan), which adds open-top
fun to the Z's high performance and driving
excitement, in the US and Japan markets.

Coming in 2004
New Nissan models will continue to
emerge in 2004, as Nissan moves ever
closer to reaching the total of 28 new
models to be introduced over the three
years of NISSAN 180.

The changes for Japan begin with the
domestic launch of the award-winning
Murano crossover SUV. The Tiida, with the
characteristics of a luxury sedan with the
price and size of a compact, will first be
launched in Japan and then in other

overseas markets. Four other
new models will bring the total

to six launches for Japan.



FRONTIER

In the US, the all-new Pathfinder will
be launched in fiscal year 2004. The
vehicle will have a larger interior and
standard three-row seating. Another much
anticipated launch will be the all-new
Frontier, a truck that builds on Nissan's
expertise in the compact truck segment—
a segment Nissan practically invented—in
a bigger, stronger package. The second-
generation Xterra reinforces the strengths
that made it the leader of the SUV market
when it was introduced in 1999. The new
Xterra will be based on the rugged F-Alpha

platform used in the Titan and Armada,

XTERRA

PATHFINDER

with a new 4.0-liter V6 VQ engine. And the
new Infiniti M45 will redefine both this
popular, muscular luxury sedan, and the
entire Infiniti line. It combines the best of
power, refinement, technology and style in
a dynamic package.

The highlight of other markets
worldwide will be the launch of the
luxurious Teana sedan in the Chinese
market. To be produced in China by
Dongfeng Motor Co., Ltd., the Teana will
mark not only a new step for the Nissan
joint venture in the country, but for
China’s auto market as well.
‘a8




DESIGN

16 | Nissan Annual Report 2003

Building the Brand with World-Leading Design

DESIGN IS KEY TO TODAY’S EXPANSION OF THE NISSAN BRAND.

IT DEFINES THE FIRST AND LASTING IMPRESSION CUSTOMERS HAVE
ABOUT THE NISSAN PRODUCT, AND PLAYS AN IMPORTANT ROLE IN
EXPRESSING THE NISSAN BRAND IDENTITY. THE AIM IS TO CREATE DESIGN
THAT REVERBERATES IN THE HEART, APPEALS TO THE MIND’S EYE

AND DELIVERS CONCEPT AND MESSAGE.

Design is the interface between customers
and the brand. Nissan believes that it has
the speed and power to communicate
across borders through form and shape.
Nissan designers realize that a car
is much more than metal, rubber and
fabrics. It's more than mere transportation.
The automobile represents freedom,
self-expression—even desire.
Understanding this fundamental concept
allows designers to blend passion and
practicality, creating cars that meet

customers’ unanswered needs. In doing

so, they work closely with Nissan's

product and planners to foster innovative
concepts and designs with impact.

They can dare to be bold in their designs,
but it is a boldness tempered

by thoughtfulness.

The commitment is straightforward:
Nissan design will be a creative force that
stirs creativity, nurtured innovation and
challenges the conventional to create
attractive, distinctive products.

Concept cars: where Nissan designs step
out, show their creativity and point the way

to Nissan's future look:

Qashqai
The Qashgqai is a compact crossover with
an advanced electronic 4WD system—an
Urban Nomad. It is the first complete design
project from the new Nissan Design Europe
center in London, which opened on January
1, 2003. Large wheels and exaggerated
wheel arches give the vehicle a purposeful
stance, echoing the strength of a large 4x4,
but with delicate design touches that
endow it with a softer, less aggressive look.



Fuga

A sporty exterior suggests the Fuga's
superb dynamic performance, while the
interior offers roominess unimaginable in
the conventional concept of a sedan. In
addition to a tall overall height that
provides ample headroom, Fuga also
successfully expands the legroom for rear-

seat occupants.

Jikoo

The Jikoo transcends time and space—
building on the lines of the 1935 Datsun
Roadster, it is a fusion of advanced
technology and the craftsmanship of Edo,
the old name for Tokyo. Even the navigation
system fuses locations in modern Tokyo
with a map of Edo and historical notes.

Actic

The Actic is what Nissan calls a “content
rich” design: a sleek, aerodynamic Small
Crossover concept vehicle. It provides both
functionality and personality, with a modular
six-passenger interior with flexible seating,
an IT system with unique overhead display
screens, long wheelbase matched with

a wide body and unique roof design.

Effis
The Effis is designed to be the ideal

commuter vehicle of the future; a fuel cell

vehicle packed with radical, ingenious
solutions. Minimal on the outside,
it provides a flexible 3.5-seat interior.

Awards

Nissan design continued to be acknowledged
globally in an impressive list of awards:

March/Micra:

= Red Dot Design Award, Design Center of
North Rhine Westphalia, Germany

= Auto Color Awards 2004, Japan Fashion
Color Association

Teana

= Good Design Award 2003, Product Design
Division, Japan Industrial Design Promotion
Organization

= Best Value Award, 2003-2004 Japan Car of
the Year Awards

= Auto Color Awards 2004, Auto Color
Designers’ Award, Interior Color Division,
Japan Fashion Color Association

Fairlady Z

= Auto Color Awards 2004, Auto Color
Designers’ Award, Technical Division, Japan
Fashion Color Association

Cube

= Good Design Award 2003, Product Design
Division, Japan Industrial Design Promotion
Organization

Skyline Coupe

= Good Design Award 2003, Product Design
Division, Japan Industrial Design Promotion
Organization

Qashqai
= Best Concept/Prototype Award, British
Motor Show

Other

Nissan Retail Environment Design Initiative
Good Design Award 2003
Construction/Environmental Design Division

Nissan Visual Identity System

Japan Typography Almanac 2003 Grand Prix,
Japan Typography Association

Nissan Sign Design System

SDA Outstanding Performance Award, Japan
Sign Design Association
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TECHNOLOGY

Research and
Development
(Billion Yen)

== Percent of net revenue

354.3

01’02 03

300.3
262.1

Capital
Expenditure
(Billion Yen)

== Percent of net revenue

427.3

f3)1

01’02 03

377.9
293.8
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R&D Investment in the Future

NISSAN CONTINUES ITS INVESTMENT IN THE FUTURE BY ALLOCATING
SIGNIFICANT NEW RESOURCES TO RESEARCH AND DEVELOPMENT. NEW
TECHNOLOGIES ARE THE BASIS FOR TOMORROW'’S SUCCESS; NISSAN SEES
THE CONTINUED STRENGTHENING OF ITS R&D EFFORTS AS A NECESSARY
PART OF CREATING LONG-TERM, PROFITABLE GROWTH.

In fiscal year 2003, the second year of
NISSAN 180, the company continued not
only to streamline, but more importantly to
make the investments need to ensure the
company’s future profitable growth. Always a
leader in technological development, Nissan
continued to increase R&D expenditures
ahead of the growth of revenue. From
¥300.3 billion in fiscal year 2002, Nissan
increased its R&D expenditures in fiscal
year 2003 to ¥354.3 billion.

An interesting new R&D development
is in an area of keen interest for Nissan
today: China. Dongfeng Motor Co., Ltd.,
the joint venture of Nissan and Dongfeng
Motor Corporation, is investing RMB330
million (US$40 million, or ¥4.6 billion) in a

new passenger vehicle R&D center in

Guangzhou City. The center, which is

expected to begin operations at the end of
2005, will focus on the localization of
Dongfeng’s models for China, and on
making use of Nissan's global R&D
technologies. The aim is to reduce
Dongfeng's costs while maintaining
Nissan’s global quality levels. In Taiwan,
Nissan is also increasing its work with
Yulon Nissan and its R&D center

in Taiwan. And in Japan, operations began
in 2003 at the new Nissan Advanced
Technology Center.

A Focus on Practical, Pragmatic
Technology

Nissan can boast the development of
some of the most advanced technology in
the automotive world. But its core concept

is that the application of that technology

Intelligent Key




must be real-world, useful, pragmatic and
easy for the customer to use.

The cutting-edge human-machine
interfaces showcased on Nissan's Fuga
concept car, first unveiled at the Tokyo
Motor Show 2003, illustrate Nissan's
ongoing development of interfaces that are
safer, easier to see and simpler to use.

The side blind monitor, featured on the
Presage in Japan and soon on additional
upcoming models, helps reduce the blind
spot on the front left side of the vehicle
through the use of a monitor. This aids the
driver when maneuvering in tight or
congested areas.

The Intelligent Key allows doors and
tailgate to be opened and closed without
the key ever being removed from a pocket
or handbag, through a sensor on the

Enhanced side vision with
the side blind monitor

vehicle that can tell when the Intelligent

Key is brought close to it. The engine can
be turned on or off by a switch, without
using the key. The Intelligent Key is now
available on approximately one-third of all
Nissan models, with an increasing number
to be equipped in the future.

Another system designed to reduce
driver workload in low-speed driving
situations is the new Adaptive Cruise
Control (ACC) system with low-speed
following capability. Planned to be
introduced in Japan in 2004, this new
system can automatically keep a fixed
distance from the car in front of the vehicle,
even at speeds below 40 kph. This new
low-speed feature helps to reduce driver
fatigue and stress in a wide range of
situations, from low to high speed.

Adaptive Cruise Control (ACC) system
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3.5-liter VO. V6 engine

High Technology Under the Hood the only engine that has been on the list
Not all practical technological every year the award has been presented.
developments are directly touched by The VQ powers a number of new Nissan
human hands, of course. For example, and Infiniti vehicles in the United States,
Nissan has long been known as a leader in including the Altima and Maxima sedans,
engine technology, a status confirmed in 350Z sports car, Murano crossover SUV,
2003 when the 3.5-liter VQ V6 engine was  Quest minivan, Pathfinder SUV, and the
named to the annual Ward's Ten Best Infiniti I35 sedan, Infiniti G385 Sedan and
Engines list for the tenth straight year— Coupe and the Infiniti FX35 crossover SUV.

Super Motor

Compact Lithium-lon Battery
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Nissan is also developing the
powerplants of the future today—and not
all are internal combustion engines.

The Super Motor, introduced in the Effis
concept car, is an electric motor with two
rotors that rotate both within and around
the motor's magnet. In traditional motors,
the power is derived from a rotor revolving
around a fixed magnet. This twin-rotor
design allows for a far smaller motor, as
well as for each shaft to be controlled
separately, so that the left and right wheels
can be driven independently. Energy for
the motor comes from Nissan’s advanced
Compact Lithium-lon Battery, a remarkably
small and light battery unit. After years of
research, Nissan succeeded in obtaining
exceptionally high output in a laminated
lithium-ion cell that reduces weight and
volume by half compared to a conventional
cylindrical battery. It is used in the X-TRAIL
FCV fuel cell vehicle.

Nissan's use of common platform
technologies also is being increasingly
applied across a number of vehicles. For
example, the new full-size Titan pickup,

full-size Armada SUV and Infiniti QX56
SUV all share the same F-Alpha platform,

along with a common powerplant.

Telematics/IT

Nissan led the market when it created the
CARWINGS system, Japan's first total
telematics service. CARWINGS integrates
human-assisted and automatic services,
mobile phone and personal computer
technologies; the driver can access
real-time traffic and weather information,
receive email, make hands-free telephone
calls, inform others of the car's current
location, and ask operators for navigation,
search and request roadside assistance.
First available on the March, CARWINGS
can now be ordered on 12 different

Nissan models in the Japanese market.

41 G DN

Displays from the CARWINGS system
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ENVIRONMENT
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Ongoing Environmental Protection

IN THE NISSAN GREEN PROGRAM 2005 ENVIRONMENTAL ACTION PLAN,
NISSAN DEMONSTRATES SIGNIFICANT, MEASURABLE IMPROVEMENTS IN
ENVIRONMENTAL IMPACT. MORE THAN 90 PERCENT OF NISSAN GASOLINE
PASSENGER CARS SOLD IN THE JAPANESE MARKET ARE NOW CERTIFIED
AS U-LEVS, WHILE THE BLUEBIRD SYLPHY IS THE FIRST-EVER SUPER
ULTRA-LOW EMISSION VEHICLE (SU-LEV). NISSAN ALSO BEGAN SALES OF
THE X-TRAIL FCV FUEL CELL VEHICLE IN DECEMBER, 2003.

In January 2001, Nissan launched the
Nissan Green Program 2005, an
environmental action plan outlining
concrete targets to be achieved by fiscal
year 2005. On the product side, these
include cleaner exhaust emissions,
increased fuel economy, the realization of
fuel cell technology and increasing the
level of recyclablity for new Nissan
vehicles. In production are goals to
eliminate direct landfill disposal of waste
and reduce incinerated waste. And in sales
and service, all Nissan dealers in Japan
are striving for Nissan Green Shop
certification. In short, all activities
throughout the company are increasingly
focused on environment protection.

Expanding the Low-Emission Lineup
The Nissan Green Program 2005 goal of
80 percent or more of all domestic
vehicles sold to be U-LEV (ultra-low
emission vehicles) was reached in January,
2003—two months ahead of schedule,
and far ahead of all other Japanese

manufacturers. At the end of fiscal year

BLUEBIRD SYLPHY SU-LEV

2003, fully 90 percent of gasoline-fueled
vehicles sold in Japan were U-LEV
vehicles—cars with exhaust emissions 75
percent or more below Japan's 2000
exhaust emission regulations.

Nissan pushed the exhaust emission
envelop even further when, in December
2003, the Bluebird Sylphy became the first
car ever to be certified as a SU-LEV—a
super ultra-low emission vehicle, with
exhaust levels some 50 percent lower than
U-LEV standards. Likewise in the US,
the Nissan Sentra CA is certified as the
cleanest gasoline-fueled car in the world.
Application of Nissan technology that is
even more efficient, affordable and widely
available in improving air quality.

Realizing FCV Technology

Nissan is actively working to realize the
full-scale production and daily use of fuel
cell vehicles. Fuel cell technology offers
outstanding efficiency and zero
emissions—an ideal future power source.
To realize their daily use, however,
creating a new fuel supply system,
collecting of market data and promotional
activities will be required. In March 2004,
Cosmo Oil Co., Ltd. leased the first
Nissan X-TRAIL FCV and started a joint
study with Nissan on a hydrogen supply
system. This movement was followed by
the Yokohama City and Kanagawa
Prefectural governments, in the first-ever

leasing of FCVs to promote the use of



low emission vehicles in the Tokyo
Metropolitan area.

Nissan began its initial FCV research
activities in 1996, and has conducted
actual road tests since 1999. The X-TRAIL
FCV 2003 model is a high-efficiency,
hybrid fuel cell vehicle equipped with a
newly developed fuel cell stack and, for the
first time, Nissan's compact, high-power
and high-performance lithium-ion battery.
The X-TRAIL FCV's air conditioning
system uses carbon dioxide as its
refrigerant, a solution providing lower
global warming impact than the currently
used CFCs.

Hybrid Developments

Featuring a unique combination of a
Nissan four-cylinder gasoline engine and
new hybrid system components supplied
by Toyota Motor Corporation, the Altima
Hybrid is a new-generation hybrid vehicle
that achieves the acceleration performance
of V6 engines with higher fuel efficiency
than compact cars. Nissan will further
refine the vehicle based on this prototype,
and start production of the 2007-year
model of the Altima Hybrid in 2006.

Powertrain Contributions
Continuously variable transmissions
(CVTs) provide not only seamless, shock-
free acceleration, but enhance fuel
economy and provide outstanding,
environmentally-friendly performance.

Nissan was the first in the world to develop
a CVT for a 3.5-liter engine platform—the
XTRONIC CVT—featured on the Teana
and Presage in Japan, and the Murano in
the US.

Advancing Recycling

Nissan achieved a more than 90-percent
recyclability rate for all of its vehicles sold
since 1999, and is now working toward
95-percent recyclability for all vehicles by
2005, a level already met by the March,
Cube and Cube Cubic.

Nissan partially modified a waste
incinerator at the Oppama Plant in
Kanagawa Prefecture, and has begun
energy recovery using automobile shredder
residue (ASR). This is the first time that any
carmaker has used its own existing
incineration facilities to process ASR.

The thermal energy generated during
incineration is converted into steam that can
be put to effective use in humidification

for the pre-painting processes at the
Oppama Plant.
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Cosmo Oil leases the Nissan
X-TRAIL FCV

ASR energy recovery project
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SAFETY

A Commitment to Greater Safety

Adaptive Front-lighting System (AFS)
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CAREFULLY ANALYZING REAL TRAFFIC ACCIDENTS IS THE FIRST STEP
TOWARD DEVELOPING SAFETY TECHNOLOGY. THE QUEST IS TO DEVELOP
SAFER VEHICLES THROUGH A COMPREHENSIVE ANALYSIS OF ACTUAL
ACCIDENT DATA INVOLVING NISSAN VEHICLES; THE GOAL IS TO REALIZE
A MAJOR REDUCTION OF FATALITIES AND SEVERE INJURIES.

The Passion for Safety

Nissan's policy toward safety is a quest for
Real World Safety. Nissan has long
worked to create safer vehicles, analyzing
actual accident data involving Nissan
vehicles in Japan. This data is the basis for
Nissan's development strategies for safety
technologies in the Japanese market, with
the goal to cut the number of serious and
fatal injuries in Nissan vehicles to half the
level of 1995.

Nissan is expanding adoption of the
Active Head Restraint System, which is
effective in rear collisions, and the SRS
Curtain Airbag System, an effective
countermeasure in side collisions. The
Active Head Restraint System moves the
headrest forward, reducing rearward
rotation and motion of the head and neck.
Test results show a 45-percent reduction
of the twisting force on the neck and a
60-percent reduction of rotation of the
head to the rear, helping to significantly
reduce impact on the neck. This system
will be installed in many Nissan passenger
cars and RVs in fiscal 2004. The SRS
Curtain Airbag System is designed to help
protect passengers in both front and rear
seats from impact to the head in a side

collision, utilizing airbags that deploy from

the roof rails. Most Nissan passenger cars
and RVs will be equipped with this
innovative device by fiscal 2005.

Realizing New Technologies

Nissan's safety research and development
activities, based on Real World Safety
data, have resulted in the introduction of
advanced safety technologies including
Intelligent Brake Assist, the Brake
Operated Pre-crash Seatbelt System and
the Adaptive Front-lighting System (AFS),
all of which are installed on the Cima.

Intelligent Brake Assist was developed
to help reduce occupant injuries in
rear-end collisions, which account for
roughly 30 percent of all accidents in
countries such as Japan and the US.
Intelligent Brake Assist uses a laser radar
sensor to measure the distance to the
vehicle in front of the car as well as the
relative speed between the vehicles. When
the sensor determines that a collision may
be unavoidable, it sounds a warning and
automatically applies the brakes.

The Brake-Operated Pre-crash
Seatbelt System, estimated to be effective
in as many as 25 percent of all fatalities
and serious injuries, was created using

Nissan-patented technology. If the sensor



monitoring the driver’s brake operations
detects emergency braking, or the
Intelligent Brake Assist activates to apply
emergency braking, an electric motor
retracts the front seatbelts to help restrain
the occupants. In cases where a collision
cannot be avoided, this early restraint
helps maximize the effectiveness of

other safety devices, and helps

reduce injuries.

The Adaptive Front-lighting System
(AFS) helps to increase visibility at night.
Sensing the car's speed and direction of
steering, additional lighting is applied to a
forward curve or an intersection so that
objects or pedestrians are illuminated for
better visibility for the driver.

Nissan is the first automobile
manufacturer to introduce a Lane
Departure Warning System in the US.

It will be adopted on the 2005 Infiniti FX
Crossover SUV. In the US, 55 percent of
all fatal accidents are caused by lane
departure resulting from driver distraction,
inattention or drowsiness. This system
uses a camera, speed sensor, indicator
and warning buzzer. When the system
detects the unintended departure of the

vehicle from the lane, it provides an audible

and visual warning to the driver.

Active Head Restraint System

Advanced Technologies

Nissan continues to develop smarter,
highly effective safety systems that will
make tomorrow’s cars even safer. One
new system under development is the
Braking Control System for Collision
Avoidance Assistance. When the driver
makes an emergency steering operation to
avoid an obstacle in front of the car, the
system assists the driver in evasive
steering maneuvering by actively
controlling the braking power on each
wheel according to the traveling condition
of the vehicle and information obtained by
the radar and other sensors. When the
system senses an impending collision with
a vehicle or obstacle in the road, the speed
is automatically reduced to prevent a

collision or lessen the collision impact.

Braking Control System for Collision
Avoidance Assistance
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Nissan Hello Safety Campaign

The Nissan Hello Safety Campaign in
Japan, first held in 1972, brings Nissan
dealerships in cooperation with local
communities in an effort to eliminate
traffic accidents. This nationwide event
is held three times every year.

Oppama Plant employees at a local
preschool traffic safety event, part of
the Nissan Hello Safety Campaign
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